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Abstract 
Within the changing economic and social conditions in today's world, should 
museums play a more important role to attract more tourists? This thesis investigates 
the factors which may influence the possibility of a history museum to become a 
tourist attraction, and factors which may shape the decision making process of tourists 
to include history museums in their itineraries, through a comparative study between 
the two history museums in Hong Kong and Macau. Based on data collected by 
observation and in-depth interviews, this thesis investigate the importance of 
historical and cultural context of the destination, the content of the exhibition and 
personal background in determining the potential of history museums to become 
tourist attractions, government policies in the two cities, as well as the managerial 
strategies of the two museums. 
This study illustrates that different cultural contexts in different cities, 
including the economic structures, the importance and the content of tourism, as well 
as government's policies on the mission of history museums, all play vital roles on 
whether history museums can attract more tourists. While a city with better preserved 
cultural heritage provides a tangible setting for the construction of the city's 
"historical" image, thus cultivating tourists' interests to history museums, 
government's vision and policy of cities are also vital in nourishing the potential of 
history museums to become tourist attraction. This thesis illustrates the potential for 
history museums to extend their various educational functions to tourists, so that 
history museums can entertain both local and overseas visitors and play an important 
role in contemporary societies. The result of this study has implications and provides 
new data for museological debates on the extension of museum functions in 
contemporary societies and on visitor studies, and on the cultural dynamics between 
history museums, the local cultural contexts of these museums, and museums' 
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Chapter 1 Introduction 
Since the 19th century, museums have been set up for the purpose of heritage 
conservation and collections management, development, and display, (Ginsburgh and 
Mairesse 1997). According to the International Council of Museums (ICOM), a 
museum is "a non-profit making, permanent institution in the service of society and of 
its development, and open to the public, which acquires, conserves, researches and 
communicates, and exhibits for the purpose of study, education and enjoyment, 
material evidence of people and their environment"(1997: 15). In other words, 
museums are a cultural institution for the education and entertainment of the public. 
Among all types of museums, history museums are traditionally regarded as 
the condensation of the history and culture of a city or a country; and their major 
function is to preserve local heritage and to educate the public on the past cultures and 
societies. 
However, with the unprecedented growth of globalization and tourism since 
the late 20th century, governments and peoples in many parts of the world have been 
exploring the possibility of developing museums, particularly those publicly funded, 
to be tourists' attractions, especially under challenging economic times. History 
museums, as the showcase of local history and culture, are also expected to make 
contributions to the society and local economy, including local tourism (Silberberg 
1995). Such a change in social expectation has produced impacts on the mission, 
function, operation and management of contemporary museums, and has become one 
of the major issues of museological study today (Conforti 1995). 
Like other cosmopolitan cities in Asia, Hong Kong is undergoing profound 
economic transformation, with the growing importance of the tourism sector to the 
local economy as a whole. According to a recent report published by the Hong Kong 
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Economic Times, income from tourism generated about 4-5% of the total GDP in 
Hong Kong before 2006 and the percentage rose to about 7% in 2006 (Ho and Wong 
2006). Another statistical findings provided by the Tourism Board, a public body 
established in 1957 for the promotion of tourism is that, there were 25.25 million 
tourists visiting Hong Kong in 2006, of which 53.8% came from the Chinese 
mainland, 7% from Europe, Africa and Middle East, 6.1 % from the Americas, and 
16.9% from other Asian countries (Hong Kong Tourism Board 2007). The total 
number of tourists in 2007 is 8.1 % more than the previous year, which is about four 
times the number of 20 years ago (NDCNC 2007). Without doubt, tourism has gained 
much importance over the years in Hong Kong. 
In addition, cultural tourism as a special type of tourism has become popular 
in Hong Kong in recent years, along with the popularity of heritage conservation after 
1997 in Hong Kong. The Hong Kong government has been urged to learn from 
Macau and to preserve its own cultural heritage for tourism, or Hong Kong would 
gradually lose its distinctive character and eventually become identical to other cities 
in the Chinese mainland (Shing Pao 2003). It has also been pointed out that the Macau 
government has done a much better job than its Hong Kong counterpart in making use 
of its cultural heritage to attract tourists (Tai Chung Pou 2006). Apparently, there is a 
social pressure and/or expectation upon museums to contribute more to the tourism 
industry and to promote local cultural heritage in Hong Kong. 
Hong Kong is a modern cosmopolitan city with more than 20 local museums, 
with a majority being supported by the government. Among these museums, the Hong 
Kong Museum of History is the oldest and the biggest institution, and the mission of 
this museum, as assigned by the Hong Kong government, is to preserve local history 
and heritage, and to educate local people (Hong Kong Museum of History 2007). 
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However, in the face of changed economic circumstances, as well as a new social 
expectation towards museums, how will the history museum in Hong Kong respond 
to these challenges? Will the museum intend to attract tourists in order to make 
contributions to the local economy? Perhaps the fundamental question is whether or 
not it is feasible or necessary to construct a history museum as a tourist attraction in 
Hong Kong's context. Before attempting to answer this question, it is essential to 
identify and examine the underlying factors that determine tourists' decision to visit 
local history museums. How does the interplay of the individual cultural background, 
the culture of the hosting society and the management and facilities of the museums 
influence this decision making process? By comparing the Hong Kong Museum of 
history and the Museum of Macau, this project aims, theoretically speaking, to add 
information to the museological debate on the extension of museum functions in 
contemporary societies with different cultural contexts, namely Hong Kong and 
Macau in this case. Practically speaking, this project aims to gain a better 
understanding of the behavior of tourists as potential museum visitors, and to provide 
insights for the development and management of history museums in the future. 
This thesis consists of six chapters. Chapter one reviews previous studies on 
museum visitors and tourists, and outlines the objectives and methods of this research. 
Chapter two discusses the political, economic, and cultural context of Hong Kong and 
Macau, and explains how these cultural contexts are related to the possibility of 
constructing history museums as tourist attractions. Chapter three briefly describes the 
two museums, including their locations, missions, exhibitions and other facilities , and 
examines whether all these features will facilitate the museums to become tourist 
attractions. In chapter four, I will look into the cultural differences of the tourists, the 
variety of reasons for them to visit museums, and how the cultural contexts of the 
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hosting societies, influence their decision making, thus the implications for the future 
development of history museums. Chapter five is about comparison and integration, 
in which important findings of this research will be analyzed. Chapter six is the 
conclusion, in which I will summarize the major contents of this thesis, particularly 
on the implications of this research for the development of history museums as 
potential tourist attraction in the future, and provide some suggestions for further 
study of this area. 
Literature Review 
As the current study is about tourists as museum visitors, previous research on 
these issues will be briefly reviewed in this chapter. First, it is important to briefly 
review studies on the changing role of museums in today's world related to the 
development of tourism; second, previous research on tourists as museum visitors will 
be discussed. 
Changing role ojtoday's museums and tourism 
As mentioned above, the social expectation for contemporary museums has 
been changing over time. Today, more and more museums are not solely for aesthetic 
pleasure, but for the inculcation of political and social virtue (E. Weil 1997:259). 
McLean has suggested that the role of museums has shifted from concentration on 
"objects" and preserving "artifacts" to "people" (1997). Awoniyi Stephen said that 
"among its primary functions , the museum serves as a collector and preserver of 
objects, but among its broader cultural roles the museum serves a symbol of 
community pride, and generally, as an institution which contributes to civic 
enlargement ... " Museums have to be a means to a "larger and publicly beneficial 
purpose", and one- of the additional roles now is "a setting for the recreational 
experience" (2001 :297-300). The changing role is further elaborated in recent years, 
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and best described by Neil Kotler and Philip Kotler as follows: "change is pervasive 
in today's museums, and the boundaries which once separated museums from other 
recreational and educational organizations are blurring or breaking down altogether. A 
growing number of museum leaders are concerned about competition from the 
entertainment and cultural districts ... " (2000:271). All these works point out an 
increased social expectation or the "trend" for museums to become more 
"educational" and/or "recreational". 
The world economy is experiencing drastic changes in the post-modern era, 
with the development of tourism being an important phenomenon, which is facilitated 
and accelerated by the development of technology and globalization. Tourism, on the· 
other hand, also contributes to the process of globalization (Nash 1996) both 
culturally and economically. 
"(Tourism is) a commercial activity that involves the consumption of 
experiences, is entertainment, and a demand-driven activity that is difficult to control" 
(McKercher and du Cros 2002:27). As the tourism industry develops, new types of 
tourism catering for tourists with different interests also emerge, including "cultural 
tourism". This term is widely used in recent years, but is quite ambiguous, as it means 
different things to different peoples. Also, "(tourism as) the art of traveling removes 
tourists from their home culture and places them temporarily in a different cultural 
milieu, whether in an adjacent city or in a village halfway around the world" 
(McKercher and du Cros 2002: 1). As it has been hypothesized that a tourist to a 
greater or lesser extent will be interested in the culture of his/her destination, and 
history museums are usually regarded as the "authentic compression" of culture and 
history of a place, it is argued that history museums should be especially appealing to 
tourists on a limited time and budget; thus history museums are expected to become a 
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tourist attraction and to generate more income for the local economy (Ginsburgh and 
Mairesse 1997). 
As the quantity of public facilities, including museums, has been growing in 
many countries after the 1960s in order to meet increased social demand for leisure 
and cultural facilities, and to seek local identity for people facing globalization, more 
museums have been built in many places of the world. Ted Silberberg has argued that, 
Challenging economic times have compelled museums and heritage sites 
to explore ways and means to increase attendance levels and self-
generated revenues and to control operating expenditures. Heritage 
organizations need to meet not only the preservation and educational 
needs of a community, but also wider community needs such as tourism, 
economIC development and downtown revitalization (Silberberg 
1995:361). 
Richard Prentice also has said, 
Cultural tourism is a culture industry in the sense that it markets 
cultural products to tourists as cultural experiences ... A failure to see 
tourism as potentially a cultural industry is to fail to recognize three 
important current and associated trends. Firstly, it fails to recognize for 
many the emerging centrality of consumption as a contemporary 
hallmark of expression, rather than production. Secondly, it fails to 
recognize the effects of democratization in the consumption of cultural 
products ... Thirdly; it fails to recognize the emergence of 'cultural (or 
symbolic) capital', the collection of experiences to inform meaning and 
to demonstrate social tastes and lifestyle choices. A failure to see 
museums as part of these changes would be both a rejection of market-
based product development and of the effective enabling of alternative 
suppliers' willing to offer what is now demanded (2001 :8-9). 
Some scholars suggest that cultural institutions should focus more on the 
relation between cultural heritage and economic functions. They introduced the term 
"economization of culture" (Tufts and Milne 1999:614), which is about the 
commodification of cultural items. They suggested that museum professionals should 
find more substantial ways to link museums and tourism. 
In speaking of the linkage between museums and tourism, no one can ignore 
the significant example of the Guggenheim Museum in Bilbao as the model of urban 
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redevelopment in making use of combining different cultural facilities to build up the 
tourism industry of a region. Beatriz has calculated the "Guggenheim Museum 's 
effectiveness to attract tourism" by a mathematical formula (1999), demonstrating that 
the relation between museums and tourism can be more significant than we tend to 
think. 
Indeed, museums have played an important role in tourism In today's 
globalized world. Global culture gives the local culture its medium, and its audience 
(Barber 1995: 18). In a sense, tourism gives the museum its medium, its audience, and 
its aspirations. While as local features are used for marketing and establishing brand 
name for tourism (Sahlins 1994: 380). Cultural heritage and museum can all become a· 
brand and a unique commodity for consumption. Tourism as a global industry 
depends on differences of cultures to survive and here may lie the future of history 
museums. "The relationship between museums and tourism has been the subject of 
consideration by the museum profession in recent years" (Harrison 1997). It is also 
suggested that museums and tourism have several things in common. These include 
the production and exhibition of culture, a dependence on an audience, their 
construction and invention of what they display, and that they are both the result of 
travel (Harrison 1997:23). 
Tourists as potential museum visitors 
Traditionally, museums have had the purpose of collecting and preserving 
cultural heritage, and educating the public (Ginsburgh and Mairesse 1997). To fulfill 
these goals, it is important for museums to attract visitors (Silberberg 1995 :361 ). In 
order to do so, museum professionals need to understand visitors, thus visitor study is 
an important issue of museum management and museological study, particularly after 
the 1980s. 
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There are different types of museum visitors, from different genders and 
groups of local citizens to tourists. Unlike local residents, tourists visit a place with 
limited time and on a limited budget; therefore they must make a more careful and 
deliberate calculation when deciding what is to be included in their itineraries. In 
order to attract tourists as museum visitors, it is important for us to understand 
tourists' thinking and their behaviors, particularly their decision making process of 
visiting museums. 
Scholars attempt to classify tourists into different categories based on their 
needs and their interests in culture. Ted Silberberg classified the whole market of 
cultural tourists into four types with the smallest proportion of tourists "greatly . 
motivated" by culture (about 5%), 15% to 300/0 of tourists motivated "in part" by 
culture, about 200/0 of the total tourists are peoples for whom culture is an "adjunct" to 
another main motivation, and about 20% as "accidental cultural tourist" (Silberberg 
1995 :362-363). 
Richard Prentice classifies cultural tourists into "existential tourists", 
"aesthetic tourists", and "social tourists" based on their habits of traveling (2001: 14). 
Bob McKercher and Hilary du eros also have classified cultural tourists into 
"serendipitous cultural tourist", "purposeful cultural tourist", "incidental cultural 
tourist", "casual cultural tourist", and "sightseeing cultural tourist" according to the 
depth of cultural experience they look for (2002: 140). 
By classifying tourists, scholars seek to identify different needs of different 
tourists, and to examine whether museums and other cultural institutions can provide 
services to satisfy the specific needs of target groups, particularly for those tourists 
who are searching for "cultural experiences". Thus, tourist study has become a part of 
the visitor study ot contemporary museums, and the result of this study can provide 
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important data for the marketing and development strategies of museums. 
In recent years, the content of museum exhibitions have been viewed as 
cultural product (Herreman 1998), and museum visitors are viewed as consumers. As 
museums are expected to sell their product and service to consumers, marketing 
research has become an important aspect of museological management, including the 
study of museum visitors, which could take the study of consumer behavior as 
references. 
One of the important aspects of museum visitor study is to find out the 
motives of museum visiting. Myriam lansen- Verbeke and lohan van Rekom (1996) 
conducted a systematic survey to reveal the motives of museum visitors. They · 
discovered that "visitors prefer social interaction, to feel at ease and to be active". 
Moreover, visitors see "learning something" as an opportunity for "talking about it 
with other people" and consequently as an opportunity for social interaction (in the 
museum). If this message could be communicated, "the number of museum visits 
might be considerably increased" (1996:373). According to this study, obtaining 
"cultural capital" (Bourdeau 1977) seems to be an important impetus for people to 
visit museums. Myriam lansen-Verbeke and lohan van Rekom (1996) also find that 
"learning" and "enriching life" are two of the core motives for people visiting 
museums. 
Other scholars have attempted to look into the reason why some people don't 
visit museums. According to Blackwell (2004), some persons do not go to museums 
because of a lack of awareness of what's offered. Others stay away because of 
inadequate museum facilities , unpleasant past experiences, or a lack of time, money, 
interest or accessibility. Others sometimes feel misrepresented, ignored, even insulted 
by museum displays. And, finally, people value social interaction, active participation 
10 
and feeling comfortable in their surroundings; museums are often perceived as formal 
and formidable, with little to offer (Blackwell 2004). 
So how can history museums attract visitors? According to Gianna Moscardo's 
study, the "size, motion, aesthetic factors, novelty/rarity, sensory factors, visitor 
participation, object satiation and fatigue, special interests, demographic factors, 
visibility of exhibit, proximity of exhibit, realism, and sensory competition" can be 
some of the criteria for museums to appeal to visitors (1996: 380). 
Briefly, there are many different factors influencing the decision making 
process of human beings, including tourists as potential museum visitors. Basically 
these factors can be grouped into individual factors and cultural factors. 
David Throsby (2001) suggests that individuals seek to maximize their profits 
which mean that there are many different calculations behind every single decision 
made. On the other hand, Richard Wilk (2002) said that humans' wants and desires 
are products of ideology and identity. Meanwhile, it has been argued that education, 
gender, individual experiences etc. may also play a role in the decision making of 
individuals (Douglas and Isherwood 1979). 
Although individual preference matters, human choices are subject to many 
constraints, including the cultural background of the individual. Douglas and 
Isherwood (1979) have pointed out that enjoyment is influenced by social 
standardization. 
Furthermore, if museum visitors are consumers of cultural products, their 
behaviors as consumers are not static, but always change from time to time. 
Consumption is a socially constructed, historically changing process. It has changed 
and will continue to do so in the future (Bocock 1993: 45). Customers pick and 
choose among the ' services, products, information and identities available in the 
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"global cultural supermarket" (Mathews 2000), as do museum visitors. Therefore, it is 
important for museums to understand the changing visitors' behavior and their 
decision-making processes, including tourists as potential visitors. 
Regarding the important factors to influence their decision to actually visit a 
museum, Bob McKercher and Hilary du eros have done a brief case study of cultural 
tourists in Hong Kong. As mentioned above, Mckercher and du eros have classified 
the tourists according to the depth of experience they sought, and the importance of 
cultural tourism in their decision to visit a destination. As they wrote, 
The purposeful cultural tourist was the greatest consumer of museum 
experiences in general, and was also the greatest consumer of fine arts 
museums, art galleries, and pottery museums. This type of cultural 
tourist also chose to visit lesser- known temples and heritage assets. In 
addition, the purposeful cultural tourist immersed himself or herself in 
the local culture by going to the many markets scattered throughout 
Hong Kong (2002: 149). 
They also point out that "the sightseeing cultural tourist, on the other hand, 
was more interested in collecting a wide array of experiences rather than pursuing any 
one activity in any depth ... This tourist was most likely to visit icon attractions and 
was also most likely to travel widely throughout the territory" (2002: 149). Their 
research provides a general picture of cultural tourists, but other influential factors 
should be examined, and a deeper understanding from the perspective of tourists in a 
more specific field site, that is the history museum, should also be obtained, as I seek 
to do in this research. 
McKercher and du eros also suggest some factors that may influence tourists ' 
visiting. As they write, "access and proximity dictate the potential number of visitors", 
and "time availability influences the quality and depth of experience sought". They 
also suggest that "tourists want controlled experiences" and "the more mainstream the 
market, the greater the need for user- friendly tourism products" (2002: 140). 
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Similarly, Ted Silberberg argues that "perceived quality of the product; 
awareness; customer service attitude; sustainability; extent to which product is 
perceived to be unique or special; convenience; community support and involvement; 
and management commitment and capability"( 1995 :362) are factors influencing 
whether a cultural spot can attract tourists/visitors. Deborah Cunnell and Richard 
Prentice suggest that "l.interactive, 2. buildings, 3. art, 4. general organization and 5 
ancillary services" (2000:383) of the museums strongly influence tourists' decision on 
whether to visit a museum, as well as the degree of satisfaction they got from their 
visit. 
Apparently, there are many aspects that we have to investigate in order to have , 
more comprehensive understanding of visitors' behavior, from the personal 
background of the tourists, to efficiency of the articulation of information, and to the 
quality of the exhibition. There are still many sub-categories and elements that we 
have to investigate seriously and delicately in each category. 
People have to make decisions based on limited information and ability 
(Henrich 2002). This is particularly so for tourists, as they often have insufficient time, 
funding, and information about their destination. In this sense, both the cultural 
background of the visitors and the cultural environment of the destination city are 
crucial. 
Clearly, individual experiences, values, and preferences and factors concerning 
the cultural contexts of these individuals all affect the decision making process of 
human beings as potential museum visitors. The attitude towards the behavior, the 
social pressures to perform the behavior, and the ease or difficulty of undertaking the 
behavior are three important aspects to estimate how likely a person will actualize a 
certain behavior (Prentice, Davies and Beeho 1997:47). 
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If the individual factors can be viewed as the internal factors affecting the 
decision making of human beings, the cultural context of the destination city can be 
viewed as external factors affecting the same process. In order to have a holistic 
understanding of human beings as potential museum visitors, particularly tourists, we 
need to look at both the internal and the external aspects. 
Plaza (1999) found out that many factors, including the tour company and 
advertisements, all played important roles in making museums a "must" visit item in 
Bilbao. T. C. Chang, Simon Milne, Dale Fallon and Corinne Pohlmann (1996) in their 
research on Montreal and Singapore found that the formation of partnerships between 
the public and private sectors is important in determining the role of museums in a ' 
city, and to attract more tourists. Thus, according to Silberberg, museums should 
design "packaging arrangements", which means packing cultural products of the same 
type, or cultural products of different types, and/or among cultural and non- cultural 
tourism products to attract tourists (1996:364). 
Discussion 
The aforementioned studies illustrate that the Issues of museums as tourist 
attractions and tourists as potential museum visitors have become important in 
museological study. Most of these previous works contributed to the understanding of 
museums visitors in a more "etic" way which outlines the potential correlation of 
different factors in determining the possibilities of individuals in visiting museums 
and their degree of satisfaction. However, works focus on the details of what the 
visitors say are limited and no in-depth studies on tourists as museum visitors have 
been carried out in Hong Kong and Macau, where "east meets west", and where 
tourism has become increasingly important. 
Therefore, in this research, I will adopt methods and theories used In 
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anthropology and museum studies in order to investigate the issue from the 
perspective of tourists as museum visitors, focusing on what museum visitors say and 
think about museums, instead of just identifying who they are. By looking at the issue 
from the perspective of the tourists, I want to find out the favorable and unfavorable 
factors in bringing tourists to include history museums in their itineraries, whether 
these factors are a matter of individual preference and/or cultural background, or the 
image of the city, or the exhibition and facilities of the history museums themselves. 
Also, little comparative research has been done previously in terms of 
museums as tourist attractions and tourists as museum visitors. By analyzing and 
contrasting the similarities and differences, strengths and weaknesses between the two ' 
history museums in Hong Kong and Macau, and examining tourists' feedback 
concerning the two museums, I expect to gain a clearer understanding and more 
insights on the qualities and factors which may have impact on tourists' decision-
making processes of visiting a history museum. 
Thus, I select the history museums of Hong Kong and Macau as the study 
focus. The objectives of my study are as follows: 
a) To examine the impact of economic, social and cultural contexts on history 
museums' new function as touristic attraction in Hong Kong and Macau and 
the formation of the images of the two cities; 
b) To understand internal and external factors which may influence tourists ' 
decision to visit history museums in Hong Kong and Macau from their own 
point of view; 
c) Based on the above two foci, to investigate the economic and social roles 
played by the history museums in contemporary Hong Kong and Macau. 
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Methodologies 
I conducted my fieldwork from April to August 2006. Intensive fieldwork 
inside the Hong Kong Museum of History was carried out in July 2006 and Museum 
of Macau in August 2006. During these two months, I spent most of the time in these 
history museums carrying out in-depth interviews and unobtrusive observation during 
the opening hours on weekdays, weekends and public holidays in order to look for a 
more comprehensive picture of the tourists' behavior in the museums in different 
times. 
In-depth interview 
Semi-structured in-depth interviews were carried out with tourists as 
museums' visitors and the museum management staff. These interviews give topics 
and framework for discussions, while allowing informants to give open-ended 
answers and other information that may be relevant at the same time. 
It is important to interview tourists who have visited museums in order to find 
out their opinions on the museum exhibitions/ contents/ facilities. Museum visitors, 
especially tourists, are mobile; thus, the best venue for conducting interviews is at the 
museums, after their visitation when their impression of the museum is still fresh. 
However, as museum visitors are mobile and not everyone is willing to be interviewed. 
I tried to select my informants as randomly as possible by approaching visitors 
at the exit of the exhibition in both museums. First I would ask visitor whether they 
were locals o~ tourists, and if they were tourists, I would ask whether they were 
willing to be interviewed. If they agreed, then I conducted my interview with them 
either in the lobby of the Hong Kong Museum of History or at the exit of the Museum 
of Macau. 
The length of the each interview lasted from 40 minutes to one hour. 
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Cantonese, Mandarin or English was employed as the medium of communication. 
Two of my informants who had visited the Macau Museum (and HKMH) were 
Japanese tourists, and I interviewed them through their tour guide and interpreters. 
A total of 76 tourists were interviewed. All of the interviewees had visited the 
museum. During the interviews, three broad areas were discussed: the environment of 
the destination city, the impression of the history museum per se and their personal 
history and background. The informants were first asked to list out five 'must visit' 
places in Hong Kong or Macau, the reasons for their selection, and the source of 
information. This is to see whether those who included the history museum in one of 
the "must visit" places were also interested in other aspects of cultural heritage. . 
Through this process, I can find out the reasons why some tourists, despite the fact 
that they were already in the museum, still exclude the history museum from their list 
of "must visit" places. 
Informants were also requested to comment on their expenences In the 
museum, including the content of the museum, its display methods and its facilities. 
Questions were also asked to investigate their impression of Hong Kong/ Macau, and 
their habits of traveling. In addition, they were asked to list five of their favorite cities 
and museums, and the reasons for including them. They were also asked to suggest 
what kinds of tourists were most likely and least likely to visit museums. This is to 
know their opinion about museums visitors, which may also tell us something about 
their impression of the function of history museums. In the last part of the interview, I 
asked whether and when the informants developed the habit of visiting museums, for 
instance, whether their family or school brought them to museums when they were 
young, and whether this helped them to develop the habit of visiting museums. There 
were also questions such as how frequently they travel, and how often visiting 
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museums is part of their itineraries. At the end of the interview, I also asked about the 
socio-economic status of the informants. 
At the same time, semi-structured interview were carried out with the 
museums' management in order to understand the management and the policy of the 
two history museums. I interviewed one manager in each museum and the 
interviewed lasted for about one and a half hour each. I requested the management 
staff to prioritize among the goals of the museums, and to discuss what they have 
done to attract tourists etc. Their opinions provide data to understand the role the 
history museum should play in the city. 
As museum visitors are mobile and my informants are tourists from other ' 
countries, it is not feasible to build up a close relationship between me and my 
informants before conducting interviews. But by conducting interviews with visitors, 
we at least are able to listen to the visitors' and understand their impetus to visit 
history museums during their tours. 
Observation 
As my targeted informants are tourists from different countries, it IS not 
feasible to conduct participant observation on their life and culture in their home 
countries. However, unobtrusive observation was carried out to observe the museum 
location, exhibitions, and internal and external facilities, as well as tourists' behaviors 
without disturbing them. The goals of this observation was to know: a) whether 
tourists constitute a large proportion of visitors; b) whether there are many groups of 
tourists, c) whether the museum facilities are sufficient for tourists, and whether the 
museum is tourist-friendly, and d) the gender, age, languages used and ethnic groups 
of tourists visiting museums. Data from observation help me to understand the 
cultural environment of museums, and whether the tourist visitors are satisfied with 
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the environments/facilities provided. 
I conducted my observation for at least two hours every day at different time 
of the day either at the lobby or the entrance of the history museum during the period 
when I conducted my fieldwork. From the observation, I discovered that most of the 
tourists come with friends or relatives in a group of two to four people in both 
museums. Family groups between parents and children are especially common, and 
this finding echoed with what many parents said that education for children is the core 
of the visit. Commercial group tours are rare while student exchange tour from 
mainland China is quite common especially in the Hong Kong Museum of History. In 
most of the cases, the school children come in a group of about 70-100 with their ' 
parents/ teachers in the summer exchange program, and the tour to Hong Kong 
Museum of History is included as part of their itineraries. By looking at the results of 
observation together with in-depth interviews with tourists and museums' 
management, I expect to get a more holistic picture on the current functions and 
future development of history museums as potential tourist attraction. 
Analyses of guide books and promotional materials 
As more senior officials responsible for policy related to tourism in both cities 
refused to be interviewed, brochures, leaflets, and travel guide books available to 
tourists in Hong Kong and Macau have been analyzed to see the extent to which 
cultural heritage and museums are important attractions being promoted by the two 
cities to tourists. The guide books and promotional materials not only serve to 
construct tourists' expectations and images of the destination city by stating what are 
the "must go places", and how significant and attractive these place are; they also 
provide essential information for tourists to experience these places. Thus, whether 
history museums are included in these materials, and whether it is on top of the list of 
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the promotional materials, are illustration of the image and cultural products which 
the city wants to "sell" to its visitors. In addition, as many of these guidebooks and 
promotional materials are produced by the local government in Hong Kong and 
Macau, they also illustrate whether and how hard the local governments have tried to 
utilize and "sell" cultural heritage and museums as cultural products to the visitors. 
Furthermore, by combining the study of guide books and interviewing museum 
visitors, we can also know the impact of the marketing/promotion strategies of the 
destination city as part of the external factors shaping tourists' decision-making as to 
visiting museums. 
Comparative analysis 
Comparative analysis enables us to see the distinctive features of two or more 
similar entities. In this study, the political, economic and cultural contexts of Hong 
Kong and Macau, the history museums in these two cities, and the cultural 
background of tourists visiting the two museums are compared. By comparing the 
two cities and the history museums in Hong Kong and Macau, I want to see the 
influence of different culture environments upon museum management related to 
tourism, and the cultural environment as external factors influencing the decision 
making of tourists. By comparing the cultural backgrounds of different tourists, I want 
to know the impacts of internal and individual factors upon tourists' decision-making 
process. In this way, I can come to conclude why tourists go to the two museums. 
20 
Chapter 2 Two Cities: Hong Kong and Macau 
Hong Kong and Macau are reasonable examples for this comparative study, 
for both of them have a colonial history, as well as being the meeting points of 
Chinese and European cultures. Tourism seems important in both cities. Do the 
governments of the two cities capitalize history museums as part of the destination 
image? What are the expectations of the tourists towards the two cities and the two 
history museums? These are questions I want to examine. 
Historical and Economic Development of Hong Kong and Macau 
Hong Kong was ceded to Britain as a colony after the Opium War in 1842 ' 
under the Treaty of Nanking (Fay 1975), and returned to China in 1997. Portuguese 
ruled Macau as a de facto colony for more than one and a half century before 
returning the sovereignty of Macau to China in 1999. In this section, I am going to 
discuss the historical and economic development of the two cities which may actually 
affect the image and direction of the city in general and also the objectives and 
exhibition content of the history museum. 
Historical background of Hong Kong 
Many works have been published on the history of Hong Kong. In this section, 
I will briefly outline certain aspects of the historical background of Hong Kong, 
which may have an impact on the exhibition of the Hong Kong Museum of History, 
and are related to the construction of the city image. 
As mentioned before, the Hong Kong Island was ceded to Britain officially 
under the Treaty of Nanking after the Opium War in 1842 during the Qing Dynasty, 
which is marked as the beginning of the colonial history. The Kowloon Peninsula was 
ceded to the British in 1860 under the "Treaty of Peking"; and the New Territory was 
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lent in 1898 under the "Convention for the Extension of Hong Kong Territory" (Pay 
1975). 
The communist People's Republic of China (PRC) was proclaimed in 1949. 
In 1972, the PRC, which replaced Taiwan in its United Nations (UN) Security Council 
seat, asked the UN to remove Hong Kong and Macau from the category of colonies 
awaiting decolonization (Wong 2005: 69). This marked the beginning of the 
discussion of Hong Kong's future in the 1980s, which sparked debates about Hong 
Kong identity both within Hong Kong and around the globe. In December 1984, the 
Sino- British Joint Declaration was signed between the two sovereign nations, 
agreeing on a transfer of sovereignty of Hong Kong from Britain to the People's . 
Republic on 1 July, 1997 (Wong 2005:104). The years leading up to the Handover 
produced a lot of uncertainties among the Hong Kong 's population and many of the 
middle class "fled" to Australia, Britain, Canada, or the United States (Wong 
2005.1 04). Many of them, witnessing the changes on the Chinese Mainland, and have 
returned to Hong Kong for opportunities in the past 10 years. 
This political history of Hong Kong is relevant to the development of the 
Hong Kong Museum of History (HKMH), which was founded in 1976 with a 
permanent exhibition called "The Hong Kong Story", and was moved to its current 
permanent location in 1998, which is one year after the Handover. The contents of the 
current permanent exhibition "Hong Kong Story" have been expanded and modified, 
with its last section on the Handover of Hong Kong, and the emphasis on the 
"Chineseness" of Hong Kong culture and history. Although the relation between the 
political history of Hong Kong and the HKMH is not explicitly stated, one of the most 
important functions of HKMH is to "teach" local people the close connection between 
Hong Kong and Chinese mainland. This may well explain why the "Chineseness" of 
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Hong Kong is emphasized in "Hong Kong Story". We will discuss theses issues in 
chapter 3. 
In addition to the discussion of the image of Hong Kong from the perspective 
of tourists in chapter 2, I will investigate here how the history of Hong Kong has 
shaped the exhibition content of the Hong Kong Museum of History, and 
consequently, on whether a selective interpretation of history in the Hong Kong 
Museum of History has an impact on the satisfaction level of tourists who came from 
different cultural background in chapter 3. 
Historical background of Macau 
The year 1557 is generally accepted as the date of the Portuguese permanent 
settlement in Macau, but its sovereignty has long been a debatable issue, as there are 
different versions (Cheng 1999: 22). In 1553, perhaps by bribing local officials and 
under the pretext that their ships had been wrecked, the Portuguese sought permission 
to go ashore in Macau to dry their water soaked goods. With repeated bribery and 
sympathy, the official of the Ming Dynasty allowed them to settle in Macau (ibid). 
According to Cheng, 
Portugal was neither recognized as a vassal of Ming China, nor was Macau 
ever ceded to Portugal as a colony. It is therefore obviously incorrect for the 
Portuguese to declare that the Emperor of China gave Macau to them. Perhaps 
the Portuguese had stayed there long enough and made legalism retroactive. 
They could not prove the acquisition of the right of sovereignty over Macau 
through official endorsement, although they had settled there for some four 
hundreds years (Cheng 1999:23). 
The Portuguese settlement at Macau was envied greatly by other European 
nations, especially English and Holland and several conflicts broke out in between 
1600 to 1800 (Shipp 1996: 43). The Treaty of Beijing was initialed in Tianjin on 1 
December 1887, and ratified in 1888 confirming "the perpetual occupation and 
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government of Macau and its dependencies by Portugal, as any other Portuguese 
possession" (Cheng 1999:27). Life in Macau generally proceeded at a subdued pace 
during the twentieth century (Shipp 1996: 78). 
China's position on Macau and its administration by Portugal seemed 
smoother entering the 1970s and both Macau and Hong Kong were named by China 
in a letter dated to 1972 to the United Nations requesting their removal from 
consideration as "colonies". Portugal established diplomatic relations with China in 
1975 and representatives were sent to Macau to close down the Portuguese military 
garrison in Macau and to request the return of Macau to China but the Chinese leaders 
at that time refused (Shipp 1996: 94-95). Not until Great Britain and China signed an . 
agreement outline the terms of the July 1, 1997 handover of Hong Kong to Chinese 
rule. Officials of Portugal and China announced in 1985 that negotiations on Macau 
would begin in 1986, suggesting that its reversion to Chinese rule would probably 
following the example of Hong Kong (Shipp 1996: 102). The Sino- Portuguese Joint 
Declaration on Macau was signed on 13 April, 1987, stating that "the government of 
Peoples' Republic of China will resume the exercise of sovereignty over Macau with 
effect from 20 December 1999" (Wong 1999:331). 
The ambiguity of the sovereignty of Macau is also reflected in the exhibition 
content of the Museum of Macau, which was completed in 1998, one year before the 
handover by the Portuguese government. In the exhibition emphasizing the peaceful 
co-existence between the Portuguese and Chinese, you cannot find the reason why 
and how Macau "suddenly" turned into a Portuguese colony. We will discuss whether 
this selective interpretation and illustration of history has any impact of the 
satisfactory level of tourists who may be shaped by other "version" of history in 
chapter 3. 
24 
Economic structure of Hong Kong 
With natural resources such as the Victoria Harbor and geographical location 
between the Chinese mainland and the world, Hong Kong was designed as a city for 
business and transportation from the 19th century (Lu and Lu 2002). Assisted by local 
government's policy and efforts, the city has become a strategic spot for international 
companies doing business in Asia since the 1960s, and is well known as a metropolis. 
Before the 1950s, Hong Kong was an important transportation port in the 
world. From the 1950s to the 1970s, light industry blossomed in Hong Kong, with the 
economy heavily relying on exporting products of light industries such as textiles 
industry, plastics, and electronics. From the 1980s onwards, because of the increased . 
labour cost in Hong Kong, many factories moved from Hong Kong to the Pearl River 
Delta area, and the economy of Hong Kong could no long rely on manufacturing. 
Since the 1990s, the service industry has rapidly developed in Hong Kong, along with 
the financial, logistic and tourism industries. These new industries have become the 
pillars of the economy of Hong Kong in the 21st century (NDCNC 2007). 
Unlike financial and logistic industries, which required expert knowledge and 
skills, the tourism industry and its associated service sectors can provide job 
opportunities to workers with fewer skills, who used to work in the factories in Hong 
Kong. This also explains why the tourism industry is of pivotal importance to the 
economy of Hong Kong. 
In Hong Kong, according to the Hong Kong Economic Times dated on 13th 
November, 2006, income from tourism generated about 4-5% of the total GDP in 
Hong Kong before 2006, and rose to about 7% in 2006. Another report published by a 
local newspaper in Hong Kong Wenweipao 24 August 2004 suggested that, to a large 
extent, the Individual Visit Scheme for the citizens from the Chinese mainland played 
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a significant role in the economic recovery of Hong Kong after the outbreak of Severe 
Acute Respiratory Syndrome, which has strengthened the economic importance of 
tourism. 
Over the past ten years, there has been a shift in the source of tourists. Earlier, 
tourists visiting Hong Kong came from six regions, namely Taiwan, Japan, Southeast 
Asia, Western Europe, North America and Australia. However, in recent years, 
visitors from Southeast Asia, Taiwan, the Chinese mainland and Japan have 
outnumbered visitors from the West, such as USA, Canada, Australia and New 
Zealand, and have become the major segment of tourists (Heung 1997: 128). With the 
growing number of tourists from the Chinese mainland, it is crucial to understand the · 
expectation and the needs of such a giant target group when planning for the future 
development of tourism in Hong Kong. 
Economic structure of Macau 
Regarding the economic development of Macau, compared to Hong Kong as a 
large metropolis of international status and a financial centre of Asia, Macau is a small 
city little known to the world outside of Asia for decades (Yee 2001:5). From 1557 to 
1640, Macau served mostly as a fortified trading center and a gateway to China. 
(Wang 2002: 217). The Portuguese regarded Macau as a Far East entrepot, not very 
much as a colony (Yee 2001 :34). Macau depended mostly on the growth of light 
industries from the 1960s to the 1980s (Wang 2002: 218). The economic development 
of Macau heavily depended on the casino and the entertainment company established 
by Stanley Ho after the mid-20th century, and the growth of the casino industry has led 
to improvement in infrastructure and services, especially in the development of 
tourism products (Chaplain 2002:370). For instance, the development of port facilities 
and hotels caters for passengers mainly from Hong Kong, who embarks to the casinos 
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on a daily basis or for a weekend excursion (Chaplain 2002: 369). Since then, tourism 
and the gambling industry have become the pillars of the economy ofMacau. 
According to People s Daily (Overseas Edition) on 11 th September, 2002, in 
year 2001, the income generated from tourism in Macau constituted 55% of the total 
GDP, and 35% of the total labor force was engaged in the tourism industry. Journal 
San Wa Ou (a local newspaper in Macau) on 1 January 2004 reported that gambling 
and tourism are regarded by the government of Macau as the core of the local 
economy. 
Cultural heritage and museums in Hong Kong and Macau 
Thus, both Hong Kong and Macau are experiencing economic transformation, 
and tourism is getting more and more important to both cities. Ambrose and Paine 
(2006) describe well the relation between the economy, tourism and museums. As 
they wrote, 
In a location where the tourism economy is important, a museum can 
play a significant role as an attractor for a tourist destination. If tourism 
is an important part of the local economy, a museum can act as a magnet 
or attractor for encouraging tourist visitors to visit the wider destination 
(2006: 10). 
However, whether the history museum can become a tourist attraction depends 
on the image of the city, which to a certain degree is determined by its own historical 
background and cultural development. While many historical buildings in Hong Kong 
were demolished after the 1960s due to the lack of available land in the urban area, 
fast economic growth, and the lack of heritage preservation, a significant proportion 
of the historical town center in Macau has survived. Thus, Macau has more cultural 
heritage reflecting the distinctive cityscape of a colony or a city where "the east meets 
the west" than Hong Kong does. The complex of historical monuments and cultural 
heritage in Macau may actually create a historical "setting" and atmosphere which 
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encourage tourists to also include the history museum in their itinerary. We will 
further discuss this later, when discussing the image of the city from the perspective 
of tourists. 
It is also worth mentioning that a considerable proportion of the investment in 
the casino industry was diverted into a fund (under the auspices of the Fundacao 
Oriente) for the restoration and preservation of the colonial built heritage in Macau 
(Chaplain 2002: 369). As cultural tourism becomes more popular in recent years, and 
after some of the cultural heritage properties were declared world heritage by 
UNESCO in 2005, the historical monuments and museums in Macau have suddenly 
arisen as important assets to attract tourists from different parts of the world. 
According to Chaplain (2002), the Macau government focuses on preservation 
activities on districts as well as landmarks, and tries to integrate these districts into the 
economic life of Macau rather than isolating them. Apparently, cultural heritage and 
"history" are primary tourists' attractions in Macau (Chaplain 2002: 374). Also, 
tourism may also contribute to the preservation of cultural heritage and provision of 
facilities including museums, if the latter become important tourist attractions 
(Hayden-Sadler 1996: 182). There are 24 museums in Hong Kong, of which 13 are 
under the supervision of the Leisure and Cultural Services Department (LCSD) and 
the rest are either privately run or under the supervision of other publicly funded 
bodies, such as different universities and the Hong Kong Police Force. The museums 
are basically classified as art museums, history museums or science museums (Home 
Affairs Office, Hong Kong SAR 2006). In Macau, according to the Macau 
Government Tourist Office, there are 18 museums of different themes in Macau, 
under the supervision of different government departments (Macau Government 
Tourist Office 2008). 
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Discussion 
We have to understand the historical! political, economic and cultural context 
of the destination city to investigate the potential of history museums to become a 
tourist attraction and we briefly outline all of these potential factors earlier. In terms 
of historical and cultural background, although both Hong Kong and Macau share the 
similarity of being an ex-colony of a European power, the two cities have a very 
different story from how they transformed from being part of Chinese territory to a 
colony, and from a colony to a metropolis. It is with little doubt that history museums 
serve political functions by illustrating to the visitors the "official" interpretation and 
version of local history. Whether the political stand reflected in the exhibition content . 
of the history museum has an impact on the satisfaction level of the tourists is a topic 
for further studies. 
In terms of economic development, although both Hong Kong and Macau 
emphasize the importance of tourism, apparently tourism is a much more important 
economic activity in Macau (55% of GDP) than in Hong Kong (only 7% of GDP). As 
discussed above, cultural heritage and museums are considered as a core content of 
tourism in Macau. Some people, including Ms. Pang, the senior manager of the Hong 
Kong Museum of History, argue that the Macau government feels that gambling, 
although being core to the economy of Macau, is not something that is legitimate to 
promote, so they choose to promote local cultural heritage instead. Macau casinos 
have been vigorously promoted in Hong Kong. There might have been other factors 
for the importance of "history", being presented as "heritage" and in history museums, 
as a touristic product in Macau. 
According to the Hong Kong and Macao Economy Yearbook 2005, both the 
rate of tourists staying overnight and the time they spent in Macau have decreased 
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from year to year, so it is important for Macau to have other tourist attractions in order 
to avoid over- dependence on the gambling industry, and local cultural heritage is one 
of the possible ways (Chen 2005: 178). 
As both cities are experiencing economIC transformation, and tourism IS 
important (although in different degrees) to both Hong Kong and Macau, the 
remaining questions here are, a) what do the governments want to sell to the tourists, 
and what sort of city image do the governments want to create; and b) how does this 
image and other factors in the two cities have impacts on history museums' role in the 
city, as well as tourists' expectation and decision making to visit history museums? 
Destination Image and History Museums 
Tourists are more likely to visit places which match their expectations, and 
their expectations are very much relevant to the historical and economic development 
of a given place. In order to investigate the image of Hong Kong and Macau from the 
perspective of tourists and the relevance between the image of a city with the potential 
of the history museum to become a tourist attraction, I have asked the informants in 
each museum about their expectation of Hong Kong or Macau, the five "must-visit" 
places of either city and the importance of the history museum of either city. The 
sources of information for the five must-visit places are asked so that we can have a 
better idea about how the images of Hong Kong and Macau are constructed and 
portrayed. 
Image ·of Hong Kong 
Among my informants, the word most frequently used to describe their 
impressions of Hong Kong is "busy". Many informants thought Hong Kong is a busy 
place for commercial and other leisure activities, but not a place for history. Most of 
them haven't included the Hong Kong Museum of History as one of the places which 
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can match their image of Hong Kong, nor do they think history museum is important 
to the tourism in Hong Kong. 
One of my informants, a child from Shanghai, told me that he came to Hong 
Kong for fun as suggested by friends and television advertisements, and he thought 
that Disneyland and Ocean Park are places that can fulfill his expectation of Hong 
Kong. Therefore, the two theme parks were included in his list of five must visit 
places. Another informant, a university student from Switzerland, also told me that in 
her mind Hong Kong is a place for shopping, thus the place which can match this 
image of Hong Kong are various markets. She added that the Hong Kong Museum of 
History is nothing special and most tourists come to Hong Kong for shopping instead . 
of history. A male student from the Chinese mainland said, 
The Hong Kong Museum of History is not famous, and I prefer going to 
landmarks of the city. I can't find any information about the museum in 
the airport and Hong Kong is famous for shopping. Also, if you want to 
know about the culture of a place, you should go to other places which 
are livelier, such as the university. 
Another respondents in her 20s said, "I think whether tourists will go (to a 
history museum) depends more on the nature of the destination. For example, most 
tourists going to Europe will go to museums, such as the British Museum, as they are 
famous". A man from Guangzhou in his 30s, when being asked how often he visits at 
least one history museum when traveling, also said, "(It) depends on the destination. 
If the place is famous for its history and culture, then I will go, for example, Beijing". 
A civil servant from Yunnan said that she expected to see the city life in Hong Kong 
and she thought that just by walking in the city center and observing the facial 
expression on people's face, she can already fulfill her expectation of Hong Kong, as 
visiting the Hong Kong Museum of History cannot. 
Of course, there were also respondents who said the Hong Kong Museum of 
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History could satisfy their expectation of Hong Kong. The most common reason is 
that the museum allows them to see the past, the history and culture of Hong Kong, as 
a city with culture from both Great Britain and China. There may be many tourists 
who come to Hong Kong for her colonial history. However, many tourists imagine 
Hong Kong as a cosmopolitan, commercial city, and many of them do not expect to 
see "the past" and "history" in Hong Kong. Consequently, the history museum of 
Hong Kong is not included in their must-go list, as the museum does not seem to fit 
into their image of the city. Therefore, the Hong Kong Museum of History can satisfy 
those who want to see culture and history and the "past", but not those who want to 
see the "city life" although city life is actually part of the culture and history of Hong . 
Kong. This implies that there maybe a disparity between the exhibitions of the Hong 
Kong Museum of History and the image of Hong Kong as cosmopolitan, which places 
emphasis on the "modernity" of Hong Kong. 
Based on the aforementioned data, it seems that the history of the city and the 
survival of historical buildings and monuments help to create a "setting", a 
"historical" image of the city, which in turn may influence tourists' decision making 
on whether to visit history museums in order to know the past of that city. In other 
words, the cultural cityscape does have influence on the potential of a history museum 
to become touristic attraction, although the significance of this influence over 
different visitors may vary. Hong Kong does not have a clear "historical" cityscape 
but some tourists still wanted to visit the history museum to know the city 's past. 
Image of Macau 
The image of Macau seems quite different. Surviving historical buildings, 
listed as UNESCO's world heritage create a "historical setting" for Macau. Many 
informants told me that they expect to see the cultural heritage of Macau; thus the 
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Museum of Macau can fulfill their expectation of Macau, as it allows them to 
understand the general history of Macau. An engineer from France told me that he 
expected to see the historical monuments and the world heritage in Macau, thus the 
Museum of Macau helped to fulfill his expectation of Macau because it presents and 
explains the life of the people in Macau in a dynamic way. A teacher from Shenzhen 
also told me that the Museum of Macau is good for tourists who want to understand 
the history and culture of Macau in a short period of time, especially because it is part 
of the cultural heritage itself. A civil servant from Japan, a housewife from the U.S. 
and a student from Hong Kong all told me that their perception of Macau is of a city 
with the mixture of Portuguese and Chinese culture, a place with lots of "old" things, ' 
and they all agreed that the Museum of Macau is one of the places which matches this 
image and can fulfill their expectation of Macau, especially since it is located nearby 
the ruins of St. Paul, one of the most prominent historical monuments in Macau. 
There are of course tourists having other expectations of the city. A high 
school student from Hong Kong told me that he came to Macau with his classmates 
and expected to have fun and to do some shopping. They came just because it is 
conveniently located; therefore, they don't think the Museum of Macau can fulfill 
their expectation. A postgraduate student from Korea told me that Macau is famous 
for casinos; therefore he expected to spend most of his time in casinos, although the 
Museum of Macau allows him to have a general idea about the history of Macau. 
The destination image is thus not homogenous. While some tourists imagine 
Macau as a city with history and cultural heritage, others perceive it as a city for 
gambling and fun. While the image of the former is very much enhanced by the 
inscription of the historic center of Macau on UNESCO's World Heritage List in 2005 
(UNESCO 2005), the latter image, according to my informants, is the result of mass 
33 
advertising by the casino companies in Macau. 
Discussion 
Whether the history museum matches with the Image of the city from the 
perspective of tourists plays a role in determining how likely a history museum can 
become a tourist attraction. Based on comments from my informants, the Museum of 
Macau seems to have matched better with one of the prominent images of Macau, 
which is a place with lots of historical things and cultural heritage. Mr. Chan, the 
curator of the Museum of Macau, told me that the reason why the Museum of Macau 
is attractive to tourists is probably because "the Museum of Macau is the best way for 
tourists to understand why Macau has become a place with lots of cultural heritage". ' 
Indeed, the building of the Museum of Macau is part of the cultural heritage itself, 
and more importantly, the Museum of Macau helps in filling up the gap of knowledge 
and allows the tourists to link the cultural heritage of Macau they saw outside the 
museum with the development and history of Macau through the permanent 
exhibition in the Museum ofMacau. 
The case in Hong Kong is basically different in the sense that tourists can 
rarely associate Hong Kong with things like history or cultural heritage, but shopping 
and eating instead. Therefore, what the Hong Kong Museum of History can offer does 
not fit into tourists' image of the city in the minds of many tourists. 
To put it in a simple way, there is no hint at all for the tourists to think of going 
to the Hong Kong Museum of History when they think of coming to Hong Kong. 
When asked why not many tourists visit the Hong Kong Museum of History, Ms. 
Pang, the senior manager of the Hong Kong Museum of History, suggested that it is 
because there are too many tourist attractions in Hong Kong, and tourists have very 
little time in Hong Kong, while there are not much to be seen in Macau. However, 
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tourists' comments proved that this explanation is not enough. Rather, the image of 
Hong Kong does not provide a place for history museums. 
However, the image of a city is neither unitary nor static, and one thing in 
common for both cities is that both museums do not seem very likely to attract those 
tourists who expect to have "fun" and/or go shopping. Most tourists associate history 
museums with words like "old" and, "the past" etc. but not with words like "exciting". 
Therefore, for tourists who expect something fun and exciting for the city, they 
probably don't want to go to the museum. I sometimes wonder if anything could be 
done to make a history museum attractive to those tourists who are looking for fun 
and exciting experiences; I will further discuss this when I discuss the content and , 
facilities of the history museums in chapter 3. 
I here discussed the relation between the image of a city and the potential of a 
history museum to become a tourist attraction. Let me now discuss another 
fundamental question: how is the image of the city constructed? 
Construction of Image 
Whether a city could be constructed as a city with historical significance relies 
highly on its policy in heritage conservation. The Antiques and Monument Ordinance 
in Hong Kong is probably the only legal documents related to heritage conservation in 
Hong Kong. Unfortunately, the ordinance is too brief and only mentioned some very 
curt guidelines in aspects like declaration of monuments and excavation etc. but 
nothing to do 'with "conservation" which also include other aspects, for example, the 
maintenance and management of the monuments after they were declared as heritage 
(Bilingual Laws Information System). While in Macau, the Defence of the 
architectural, environmental and cultural heritage (Decree No. 56/84/M) outlines the 
details in heritage conservation including condition regulating classified sites, the 
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protection, use, maintenance and even the tax exemption in relation to the declared 
monuments which reflect to us the more thorough plan of heritage conservation in 
Macau (Macau Heritage Net). 
The construction of the image of a city is very important for tourism, as it is a 
marketing strategy to promote the "uniqueness" of the city in order to attract tourists 
(Souther 2003). Thus, the city with its history and culture becomes cultural capital 
being sold to tourists (Kearns and Philo 1993). Prima facie it seems that Macau has 
historical buildings as tangible assets to construct its "historical" image, while Hong 
Kong now has very little of these assets. However, the image construction is arbitrary. 
To be successful in selling cities, many promotion techniques can be employed 
to ensure that the targeted customers, or tourists, will get the relevant information 
(Lawrence and Warner 2001). The first question is where the tourists get the 
information about Hong Kong, which may shape their image of this city. There are 
basically three image formation agents: the supply side or destination side, the 
independent or autonomous side (e.g. mass media) and demand side or image 
receivers (Tasci and Gartner 2007:414). According to my informants, both guide 
books and promotional materials available in the tourism center are very important to 
them when they decide where to go in the city, especially among those who come to 
the city on the first or second time, and without friends and relatives living here. 
A 60-year -old female fashion designer from Milan said, "I think advertising 
material and guidebooks are very important to me". A male in his 30s from France 
said, "it is a must to have a guidebook when I travel in order to see where to go". A 
student from Hong Kong going to Macau for holiday said, "I will go to the most 
important tourist attractions according to the advertising material and guidebooks". A 
student from Korea in his 30s, when being asked to what extent advertising material! 
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guidebooks are important to him, said, "nearly 100%, because there are no other 
sources of information". A female in her 30s from Zhuhai, China, said, "1 think 
advertising materials are important especially when it is the first or second time you 
go to the place as they (advertising materials) recommend what to see". She also said 
that the landmarks of the place and tourist attractions which are famous are the things 
that interested her the most when traveling. A female from Hong Kong in her 20s said, 
"when 1 go traveling, 1 rely heavily on tourism brochures from the tourist center". 
Hong Kong Macau 
Guide Book 54 31 
Tourism Brochures 28 42 
Friends/Relatives 23 34 
Mass media at home 14 28 
Internet 16 8 
Table 2.1 Source of information (respondent is asked to tell the source of 
information for each of their selections of "must visit place", so each respondent 
could have counted up to five times in this table). 
Of course, tourists who have friends or relatives in the destination city rely 
more on the recommendations from their friends and relatives. However, a very large 
proportion of my informants feel that guidebooks and promotional materials play a 
very important role in determining their decision on where to visit. I have studied five 
popular English guide books about Hong Kong and Macau, and discovered that 
Victoria Harbor, the Peak, shopping malls and restaurants for fine dining are among 
the "must go" places they suggested in Hong Kong. It is no surprise that these places 
are also the places that frequently named by my informants as "must visit places". 
Although the Hong Kong Museum of History is mentioned in most of the guide books, 
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it is rarely given top priority. 
Similar recommendations can be found in the promotionalleafletsl brochures 
written by local governments or their agencies available to tourists. There are six 
brochures available in the tourism office of Hong Kong, and most of them look like 
guide books, which include many of the recommended "spots". For example, the 
Hong Kong Family Fun Guide has 60 pages and it has information about museums in 
Hong Kong from page 20 to page 24, and the museums are suggested for inspiring 
children. However, in its suggested itinerary for a 4 days and 3 nights' trip, neither the 
Hong Kong Museum of History nor any other museums are included. The places they 
suggest included "The Peak", "Victoria Harbor", "Stanley Market", different shopping 
malls, and "Ocean Park" (Hong Kong Tourism Board, 2005). In the Hong Kong 
Leisure Guide for Business Travelers, which has 63 pages, the Hong Kong Museum 
of History and the Hong Kong Museum of Coastal Defense were put together in one 
page on page 47 in the section on sightseeing, while there are over 30 pages (starting 
from page one) about different places for shopping and dining. The only brochure that 
talks more about museums is the one called "the Hong Kong Cultural Kaleidoscope", 
with its page 18 to page 26 out of 31 pages on different museums in Hong Kong, and 
the Hong Kong Museum of History is ranked the first among all the museums. 
The tourism brochures in Hong Kong reflect the fact that Hong Kong IS 
portrayed as a place for shopping, dining and sightseeing. Although the Hong Kong 
Museum of History is probably regarded as the most important and representative 
museum to illustrate the history and culture of Hong Kong to tourists, it is still less 
important when comparing to other kinds of tourist attractions. Thus, there is little 
wonder that when tourists come to Hong Kong, they usually do not include the Hong 
Kong Museum of History as one of their must-go places. 
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F or the case of Macau, places of "must visit" are less diversified, and are 
restricted to either the casinos or its cultural heritage and museums. Most of the guide 
books mentioned the Museum of Macau and put it on top priority, very often next to 
the Ruins of St. Paul which is the landmark of Macau. In Macau, 18 tourism 
brochures distributed by the government of Macau were collected from the tourism 
office and most of them are less than 10 pages long, focusing on different themes. 12 
out of 18 brochures I obtained are about the cultural heritage in Macau. Many of these 
brochures use the picture of cultural heritage sites as their covers. There is also a 
special pamphlet about the museums in Macau, with the Museum of Macau on the 
first page. Clearly, history museums are one of the major cultural products selling to 
tourists in Macau, but it is not the same in Hong Kong. 
The destination image of the two cities can be influential to many tourists and 
play an important role in determining what they are going to include in their 
itineraries. Macau seems to be doing much better in constructing the image of the city 
as a place of cultural heritage and local history, and bundling this into a themed 
product (McKercher and du Cros 2002: 115-116); whereas in Hong Kong, the city 
image has been constructed as a place characterized by shopping, fine dinning and fun, 
and retail and catering businesses are the major products being sold to tourists. Thus, 
most tourists, including those I interviewed inside the history museum, do not think 
the history museum is a place matching the image of Hong Kong, even though they 
thought the Hong Kong Museum of History is not bad. For the five "must go" places 
as shown in table 2.2, four out of the six most frequently named places in Macau are 
related to cultural heritage, which actually reflects to us that the image of Macau is 
much more about "cultural heritage" than it is in Hong Kong. 
39 
Rank Hong Kong Times mentioned Macau Times 
mentioned 
1 Victoria Peak 22 Ruins of St Paul 31 
2 HKMH 17 Museum of Macau 24 
3 Victoria Harbor 11 Casinos 18 
4 Disneyland 10 City area 14 
5 Big Buddha 6 Macau Tower 13 
6 Ocean Park 6 Churches 10 
Table 2.2 Tourists' "Must Visit Places" (each respondent could name up to five 
must visit places). 
As mentioned in the literature reVIew, while the cultural background of a 
tourist may influence his/her decision-making In visiting history museums when 
traveling, the image and the imagined culture and history of the destination city may 
also have some influence, especially for those tourists who do not have particular 
preference towards history museums. Comments from my informants seem to confirm 
the influence of city image, as we have seen. 
It is acknowledging that Macau has a longer history than Hong Kong and thus, 
has more historical buildings. Therefore, there is fundamental limitation to how much 
the government and the history museum could do to attract more visitors , but still 
there are some changes that museums can make to attract more visitors and it is 
worthwhile to discuss who and what is responsible for the construction of these 
different images of Hong Kong and Macau? Although both Hong Kong and Macau 
have a colonial history there are still similarities and differences regarding their 
political and economic structures and their cultural policy which in turn determines 
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the construction of the city Image and the promotion of museum as touristic 
attractions. So, are the constructed images of the two cities the results of the effort of 
the museums management, or of other agencies such as the local government and its 
policy? Who decide, and for what reasons, that history museums will be or will not be 
promoted to tourists? In order to address these questions, we need to understand the 
administrative structure of the two history museums, particularly their governing body. 
Governing bodies of the two museums 
As mentioned above, there are more than 20 museums in Hong Kong, and the 
majority of them are funded by the government. In Macau, there are 18 public 
museums. All the public museums in Hong Kong and Macau are governed by their 
respective governing bodies, "the formal body of men and women responsible for 
deciding the overall policy of the museum and ensuring that it is carried out by the 
director and his/her staff' (Ambrose and Paine 2006: 237). Usually, the governing 
body decides the mission, funding models and structures, senior management staff, 
and the smooth operation of a museum. 
Both the Hong Kong Museum of History and the Museum of Macau are 
public institutions with government departments as their governing body. Thus, the 
mission and role of these museums are determined by government's polices. Mr. Chan, 
the chief curator of the Museum of Macau, said that as tourism is the pillar for the 
economy of Macau, the government put much effort in trying to fully utilize all public 
facilities/resources available for the purpose of tourism, and the history and local 
cultural heritage are among these facilities/resources. Although tourism is important 
in Hong Kong, museums are not among the most sellable products to tourists, as 
discussed above. According to Ms. Pang, the mission of the Hong Kong Museum of 
History is to educate the local public more than to attract tourists. Thus, the Hong 
41 
Kong and Macau governments clearly have different marketing strategies for tourism 
and different policies, and have assigned different roles to their local history museum. 
Apart from deciding the missions and roles, the government can do much to 
ensure that the museums will perform their role accordingly. For example, the 
government can locate museums in optimal locations. Mr. Chan said that it is a 
deliberate act of the government in Macau to locate museums next to other tourist 
spots. This lays a solid foundation for the museums in Macau to become tourist 
attractions. For instance, the Museum of Macau is located next to the Ruins of St. 
Paul, the landmark of Macau; and the Maritime Museum is next to the A- Ma Temple 
which is another famous tourist attraction and thus naturally convenient for tourists. A 
very convenient location for tourists with its cultural context (i.e. in the historical 
town center which is now a World Heritage site), easy accessibility by public transport, 
and most importantly, heavy promotion and marketing from the Macau government, 
are the key elements in making the Museum of Macau more attractive to tourists as 
compared with its counterpart in Hong Kong. 
For the Hong Kong Museum of History, although it is close to one of the 
central business and tourist area of Hong Kong, visitors still have to either walk 15 
minutes or spend 5 minutes by public transportation to get to the touristic center in 
Tsim Sha Tsui. It is also at the outskirts of the busiest tourist shopping district, which 
might have further reduced its attraction to tourists. 
The difference in the structure of the governing body may influence the 
efficiency of history museum to attract tourists. Basically, the majority of museums in 
Hong Kong are under the supervision of the same division (the Heritage and Museum 
Division) within the same government department, the Leisure and Cultural Services 
Department. 
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It is different in Macau, as there is no particular department that supervises all 
the public-funded museums. For instance, the Museum of Macau is under the Cultural 
Bureau, while the Grand Prix and Red Wine Museum are under the Tourism Bureau. 
The only similarity between the Museum of Macau and the Hong Kong 
Museum of History is that both of their governing bodies are responsible for the 
management of what they called "cultural" services, including libraries, performing 
art etc., besides museum(s). According to the official web site of the Cultural Bureau 
of Macau, the function of the Cultural Bureau is "organizing activities relating to 
Sino-Portuguese cultural interchange and by disseminating and stimulating an interest 
In Portuguese language and culture In this part of the world" 
(http://www.icm.gov.mo/ICM/feinf.asp#org2006).DoestheMuseumofMacau.by 
having a different structure and different governing body, become more flexible and 
be able to work closely with the Tourism Board of Macau? 
The Hong Kong Economic Times reported that the tourism office in Macau is 
directly under the supervision of the Secretariat for Social Affairs and Culture 
together with the Cultural Affairs Bureau. In Hong Kong, the Tourism Board is under 
the supervision of Secretary for Economic Development and Labor, and the Leisure 
and Cultural Services Department is under the supervision of the Secretary of Home 
Affairs. This structural distinction may reflect that Macau has linked tourism and 
cultural affairs structurally at the very beginning, while museums in Hong Kong are 
more an institution for the educational and recreational purpose for local people. 
The structural difference between them may lead to a very different outcome 
In organizing tourist-related activities and promotion. According to my field 
observation, the Macau government puts much effort to promote their cultural 
heritage and museums. As soon as tourists arrive at the pier, the airport, or the tourist 
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office in Macau, they are given many brochures about the museums. In Hong Kong, 
pamphlets about HKMH are not in a very eye-catching position. 11 out of 38 of my 
informants in the Museum of Macau said that they obtained the information about the 
museum from the brochures distributed at the tourism office, while only 4 out of 38 in 
the Hong Kong Museum of History said the same thing. Mr. Chan, the curator of the 
Museum of Macau also said that the tourism board of Macau placed much emphasis 
on distributing the pamphlets of the museums and portrays it as one of the best way to 
know the history of Macau. This is about the construction of destination image and 
also the positioning of history museum and involves a top- down approach starting 
with the overall cultural policy and urban planning of the city. However, the current 
cultural policy of Hong Kong related to museums is still very ambiguous. According 
to the policy address of Hong Kong in 2005, the Hong Kong government would like 
to further develop the cultural and creative industry in Hong Kong to propel the 
economy to a new level, and it is stated that "enhancing appreciation of culture is not 
only a target to be pursued by Hong Kong people, it is also a pre-condition for 
developing our cultural and creative industries ... We will explore new ways of putting 
facilities such as libraries and museums to even greater effect" (Hong Kong SAR 
Government 2005). Although the direction is there, the Hong Kong government has 
no concrete plan to put museums into greater effect. On the contrary, the preservation 
of cultural heritage was mentioned in the section of urban planning in the policy 
address of Macau in 2008. In addition, it was stated that the government will co-
operate with private sectors and local community to promote cultural heritage and 
tourism in Macau (Macau SAR Government 2008). 
Management of the two museums 
Let us now compare the management of the two museums to see how hard 
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they have tried to become more successful in attracting tourists. 
Ms. Pang, the senior manager from the Hong Kong Museum of History, said 
that the museum was concerned more about the quality than the quantity of museum 
visitors, and local visitors are the prime target; however, the pressure to attract more 
museum visitors is apparent from the governing body, which is the Leisure and 
Cultural Services Department of the Hong Kong SAR government. Ms. Pang 
admitted that the governing body treats the number of visitors as a very important 
indicator when evaluating the performance of the museum, and they have to write 
many reports when the number drops. When asked how the museum deals with the 
"commodification" of local culture, and how the museum competes with the 
entertainment industry in luring both locals and tourists, Ms. Pang said, 
It is a taboo to the personnel in museum, but a reality we have to face. 
You know, as we are publicly funded museum, we usually don't have the 
incentives to go for more income but we are changing now. It is quite a 
mismatch between the policy from above and operation from below, and 
so many of us want to corporatize the museum so that we could have 
greater flexibility. 
The contrast between "taboo" and "reality" mentioned by Ms. Pang indicates 
the change that Hong Kong Museum of History or other museums in Hong Kong are 
facing. As mentioned above, both museums are fully funded by public money from 
staff salary to operational cost. However, it seems that the current organizational 
structure and funding model of the HKMH do not encourage managerial changes to 
make the museum become a touristic attraction and more visitor-oriented. 
Ms. Pang told me that most staff at the level of director is administrative 
officers assigned by the government. As they are public servants, they are frequently 
relocated from one government department to another, so it is difficult for them to 
have a long-term vision for museums. Clearly, the current structure of HKMH as a 
public service facility, and the lack of museum professionals as a result of this 
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structure, does not facilitate changes of museum management in terms of attracting 
tourists. 
She continued that there is only a very small proportion of staff interested in 
museum marketing. The interview reflected the structural difficulty of HKMH to put 
its focus on attracting tourists when most of its management is not in the "marketing 
mode", since the funding model does not provide incentive to do marketing. 
Although the Museum of Macau seems to be doing better in attracting tourists, 
it doesn't necessarily mean that the Museum of Macau places tourists on a higher 
priority than the Hong Kong Museums of History. Mr. Chan, the chief curator of the 
Museum of Macau said, "I would say although we are the first choice for tourists, it 
doesn't mean that they are our first choice". He also said, "the attendance rate of 
tourists is the highest for the Museum of Macau as compared to all other museums in 
Macau. I dare say even if we don't have the promotion, the tourists will still come". 
Mr. Chan insisted that the core missions of the museum in the future will still be the 
preservation of the artifacts as well as more academic research on local cultural 
heritage. 
From what I observed in the conversations, I actually cannot see that the 
Museum of Macau per se did much more than the Hong Kong Museum of History in 
attracting tourists. Both of them seem playing a very passive role in thinking of ways 
in attracting tourists; they basically rely on the policy making body of the government 
in deciding the direction of the history museums. In order to cultivate and utilize the 
potential of history museums to become tourist attraction, it is not only a matter of the 
history museum per se, but also has to be a top-down approach. This may also explain 
why when the economy of Macau relies highly on tourism and the Macau government 
thinks that cultural heritage and museums can be one way in attracting more tourists 
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and encouraging them to stay longer in Macau, they put much effort in making the 
Museum of Macau convenient for tourists to consume by giving it a favorable 
location and also with much promotion. The Museum of Macau basically doesn't 
need to do anything. For the case of Hong Kong Museum of History, both the 
government of Hong Kong and the museum itself seem to have done very little in 
promoting the museum to both tourists and also local visitors. 
Summary 
The image of a city is on one hand related to its historical and economical 
development, and on the other hand constructed and reconstructed by policy making 
bodies (Kearns and Philo 1993; Souther 2003). For our case studies in Hong Kong 
and Macau, the role of the government and policy making bodies outweigh the role of 
the history museums in determining how likely the history museum is to attract 
tourists. Therefore, a top-down approach may be necessary to cultivate the potential 
of historical museum to become tourist attractions. However, this doesn't mean that 
there is nothing the history museums can do. They can probably do something in their 
exhibitions and facilities, which will be discussed in the next chapter. 
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Chapter 3 The Hong Kong Museum of History and the Museum of Macau 
Aside from the image of the city, the content and facilities of the history 
museum also play a crucial role in determining how likely a history museum can 
become a tourist attraction. If tourists are satisfied with their experience in the 
museum, they will probably recommend the history museum to their friends and 
relatives when they go back and as always, word of mouth is one of the most 
important and effective ways of promotion (Tasci and Kozak 2008:300). Therefore, in 
this chapter, I will discuss the location, mission, content and facilities of the two 
museums and also how the tourists as museums visitors feel about it. 
While the exhibition contents, internal and external environments and facilities 
of the two museums serve the function of displaying the cultural heritage of the 
destination city to the tourists, the location, accessibility and visitor-friendly facilities 
are crucial factors in terms of attracting tourists as well as actualizing their visitation. 
As mentioned before, tourists have limited time and budget, so they usually want to 
experience "the best" of the city they visit. If the museums are not "the best" cultural 
institutions of the city, they cannot attract tourists. Meanwhile, tourists are usually not 
familiar with the local city, thus location, accessibility and other related facilitates 
become more crucial for them than to local residents. 
The Hong Kong Museum of History 
The Hong Kong Museum of History was established in 1975 when the City 
Museum and Art Gallery was split into the Hong Kong Museum of History and Hong 
Kong Museum of Art (HKMH 2006). In 1983, the Hong Kong Museum of History 
was moved to a temporary accommodation in Kowloon Park. It was moved to its 
present premises at Chatham Road South, Tsim Sha Tsui in 1998. 
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Location and mission of the Hong Kong Museum of History 
The Hong Kong Museum of History is close to one of the central business 
areas and tourist areas in Hong Kong, and is about 15 minutes walk from either the 
Tsim Sha Tsui East MTR station or about two minutes walk from the nearby bus 
station. Thus, the museum is quite easily accessible by public transport. However, its 
location is not within one of the most popular tourist areas in Hong Kong, which has 
some negative impact. As mentioned above, it is neither a historical building nor an 
eye catching building but nonetheless, it forms a complex of museums buildings with 
the Hong Kong Science Museum. 
The standard admission fee is 10 Hong Kong dollars, or approximately 1.2-8 
US dollars; admission is free every Wednesday (HKMH 2006). In the Hong Kong 
context, this admission fee is very low, and is not enough to cover even a small 
proportion of the operational cost (HKMH 2006). In other words, the Hong Kong 
Museum of History mainly depends on public funding. 
The mission of the Hong Kong Museum of History is "to preserve cultural 
heritage, education, strengthening social cohesion, and to provide quality museum 
services commensurate with Hong Kong's development as a world-class city and 
events capital" (HKMH 2007). This mission is consistent with the goal of its 
governing body: the Leisure and Cultural Services Department (ibid.), also to a 
certain extent reflects the social expectation on the Hong Kong Museum of History in 
the development of tourism in Hong Kong (HKMH 2007). According to Leung 
(2004), one of the missions of the Hong Kong Museum of History is "to promote 
Hong Kong culture to mainland Chinese", as there are more tourists from the Chinese 
mainland, which demonstrates that the museum management in the Hong Kong 
Museum of History is actually aware of the growing importance in attracting tourists 
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from the Chinese mainland. Although Ms. Pang, the senior manager of the Hong 
Kong Museum of History, told me that the different missions of the history museum 
are actually having an impact one another. She said, 
I don't think we can separate tourism and all these missions. They have 
impact on each other and I think this worth long term investment. We 
still have another team of staff responsible for collection and staffs like 
me who can do work in things like marketing. We have used different 
methods to reach different kinds of target audience. For tourism, I think 
you have to first create your brand, and only after you have establish the 
brand, you can attract more people, including tourists. 
To achieve various goals, the HKMH has its permanent exhibition on Hong 
Kong cultures, has a laboratory to preserve various tangible items of cultural heritage 
of Hong Kong, and organizes various temporary exhibitions in order to attract local 
visitors to come back to the museum from time to time (HKMH 2007). 
Content andfacilities of the Hong Kong Museum of History 
The Hong Kong Museum of History occupies a vast floor area of 17,500 m2, 
of which the permanent exhibition, "Hong Kong Story", occupies 7000 m2, and 
comprises eight galleries. The first gallery is about the "Natural Environment" (Figure 
3.1, location marked with "1 "), which displays rocks and fossils demonstrating the 
landscape and climate of Hong Kong in the past 400 million years. Emerging from a 
narrow tunnel, visitors are plunged into a forest of towering trees as high as 18 meters, 
with many specimens of birds, reptiles and mammals; this is quite interesting and 
inspiring to many of the tourists. 
The second gallery is "Prehistoric Hong Kong" (Figure 3.1 , location marked 
with "2"). It uses archaeological data to show trace of human activities in Hong Kong 
in the Neolithic period. There is life-like scenes enable visitors to experience aspects 
of early inhabitants' lives. This sector of the exhibition emphasizes the close link 
between South China and Hong Kong with shared cultural roots. 
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The third galley "Dynasties: From the Han to the Qing" (Figure 3.1, location 
marked with "3") outlines the development of Hong Kong from Han to the Qing 
dynasty (260BC to AD 1911). Many of the displayed items in this gallery are actually 
on loan from Guangzhou. This part of the exhibition shows the significant 
development in the South China region, with Hong Kong keeping the same pace as 
the Pearl River Delta, and also the importance of immigration from China which gave 
Hong Kong's economy a boost. It is worth noting that the illustration of historical 
events in Hong Kong is according to the dynasties in China, but not in century form 
like it is in the Museum of Macau. And again, the close relation between Hong Kong 
and China is emphasized in each dynasty. 
"Folk Culture in Hong Kong" (Figure 3.1, location marked with "4") is the 
fourth gallery. It displays the customs of four different ethnic groups which lived in 
Hong Kong and Southern China. There is a life-size replica of a fishing junk, and an 
eye-catching display showing reconstructed scenes of the festive activities of the 
Taiping Qingjiao ceremony held annually in Cheung Chau, including the Bun 
Mountains. Unlike the Museum of Macau which also talks about Portuguese as an 
important ethnic group in Macau, all the ethnic groups which are mentioned in this 
part of the exhibition are originated from the Chinese mainland. When talking about 
festivals in Hong Kong, only traditional Chinese Festival are mentioned, while many 
other festivals, including Christmas, which is very widely celebrated among people in 
Hong Kong, are simply left out. 
The fifth gallery, "The Opium Wars and the Cession of Hong Kong" (location 
marked with "5" on figure 3.1), outlines the causes and the consequences of the 
Opium War. The Napier Column from the Hong Kong Cemetery and the Fountain 
Arch originally erected in Possession Point are displayed in this section. The Bougue 
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Fort used by Qing soldiers to repulse the British has also been reconstructed in this 
part of the exhibition. Unlike the Museum of Macau, which illustrates the relation 
between Portuguese and Chinese in a peaceful way, the very first illustration of Sino-
British relation is a negative picture of the "Opium War". There is a caption stating 
that, 
Since Chinese tea was in great demand in Britain, while its products 
were no popular in China, the early Sino-British trade was great in 
China's favor. But Britain found the solution in opium growth in British-
India and shipped to China. Estimates of the number of addicts ranged as 
high as 10 million, with serious repercussions to China's economy and 
its people's health (Hong Kong Story). 
This caption emphasizes the conflict and tension between the Chinese and the 
British and portrays the British as aggressive invaders. 
The gallery afterwards is "Birth and Early Growth of the City" (Figure 3.1, 
location marked with "6"). It shows the change in the political structure, education 
system, legal system and people's livelihood after Hong Kong was ceded to Great 
Britain. The museum reconstructed many street scenes and buildings for this part of 
the exhibition. One interesting point to note here is that, according to Leung (2004), 
"unlike its predecessor (when the exhibition was in the Kowloon Park), the (current) 
"Hong Kong Story" has also outlined the role of Hong Kong in the political history of 
China, including reform and other revolutionary movements". Again, the focus in the 
close relation between Hong Kong and China is very obvious instead of its tie with 
Great Britain. There is a marked difference from the approach used in the Museum of 
Macau. When describing the role of Hong Kong in the political history of modem 
China, the caption is as fellows, 
Hong Kong, under British rule after 1841, remained closely linked with 
affairs in China. She provided a more open and free political 
environment, allowing the circulation of publications promoting reforms 
In the motherland or anti-Manchu revolution. Whenever China 
encountered any natural disasters or foreign threats, local Chinese "in 
Hong Kong" were eager to contribute by raising funds" (The Hong 
Kong Museum of History). 
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The gallery "The Japanese Occupation" (Figure 3.1, location marked with "7") 
afterwards demonstrates to visitors the harsh living condition of Hong Kong people 
under the occupation of Japan for three years and eight months. This gallery has been 
designed as an air-raid shelter in order to conjure up the atmosphere of the wartime 
period. One of the important themes of this section is the anti-Japanese organization 
supported by the communist government in contrast with the quick surrender of the 
colonial government. 
The last gallery is "The Modern Metropolis and the Return to China" (Figure 
3.1, location marked with "8"), which traces back the post-war development of Hong 
Kong. The first half of this gallery deals with the rapid advances in the housing, 
industry, finance and trade using multimedia and interactive displays. The second half 
focuses on the signing of the Joint Declaration and the "handover" of Hong Kong to 
China in 1997. There is a multimedia presentation on the theme of the relations 
between China and Hong Kong after the war. This brings "Hong Kong Story" to a 
close. The caption in concluding the theme of the exhibition can be found in the last 
section of the exhibition is as follows, 
Being part of southern China, Hong Kong has an ecological environment 
similar to that of the region. In historical times, its social and economic 
developments were in step with southern China and in particular the 
Pearl .River Estuary. For long, they were part of the same administrative 
system and shared common traditions and folk culture. 
The ceding of Hong Kong to (Great) Britain was a historic watershed. 
For more than a century, Hong Kong's development had its own 
direction and pace. The relatively stable environment attracted waves of 
people from the mainland. Given the combination of this environment 
and personal motivations, these settlers give them all to make Hong 
Kong the international metropolis that is today. With its unification with 
China on 1 July, 1997, Hong Kong turned a new page, "The Hong Kong 
Story" draws to a close with the event, but the Hong Kong Story will 
continue to be written"(The Museum of History). 
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(http://www.lcsd.gov.hk/CE/MuseumlHistory/download/the hk story exhibition ma 
terials e.pdf). 
Obviously, from the beginning to the end of the "Hong Kong Story", this 
exhibition tries to emphasize the close historical, political and social connections 
between Hong Kong and China, whereas the British influence was portrayed as just 
temporary. The exhibition emphasizes the identity of Hong Kong as part of China, in 
terms of both artifacts selected and captions, from prehistoric Hong Kong to the 
handover. All other political powers except China, including Britain and Japan, are 
portrayed as invaders, while the handover in 1997 is glorified. The focus of the 
exhibition is about "Chineseness". This is actually quite different from the Museum of 
Macau which emphasizes the peaceful co-existence between the Portuguese and 
Chinese. This will be discussed later in this chapter. 
The relevance of the content of the exhibition to the potential of the Hong 
Kong Museum of History to become a tourist attraction is its impact on tourists. Will 
tourists from different cultural backgrounds and with different understanding and 
interpretations of the history of Hong Kong, have any particular feeling towards the 
exhibition content, which may make them like or dislike the museUln? This issue will 
be discussed in the following chapter. 
In terms of exhibition design and techniques, the Hong Kong Museum of 
History strives to meet an updated international standard, by using various display 
methods from collection display to sound and setting reconstruction. All these 
methods are commonly used in western countries like the United Kingdom and the 
United States. All captions are bilingual with Chinese in traditional characters and 
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English. This facilitates the understanding of the exhibition contents of non-Chinese 
speaking tourists. There are many models for the illustration of historical events, for 
example, the reconstruction of the natural environment of prehistoric Hong Kong, and 
the fishing boats when talking about the living styles of different ethnic groups in 
Hong Kong. However, there are not many hands-on items that visitors can play or 
interact with. There are videos to illustrate different historical events . Also, the only 
languages available are Cantonese, Mandarin or English. So if tourists cannot 
understand these three languages, they probably can't appreciate the videos. 
Apart from a modernized permanent exhibition and various temporary 
exhibitions, there are also facilities such as the cloak room, clean toilets and' a 
bar/restaurant. All these are very basic but important for tourists. 
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Figure 3.1 Floor plan of the Hong Kong Museum of History (Hong Kong 
Museum of History) 
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Attendance at the Hong Kong Museum of History in the year 20051 2006 was 
569,754. According to Ms. Pang, a senior manager of the Hong Kong Museum of 
History, tourists constitute about 15-16% of the total number of visitors, which is 
quite significant. So, in the eyes of the tourists, what are the most important factors in 
the history museum that will make them satisfied? 
From the perspective of tourists 
Accessibility is the first most important aspect which determines how likely 
the history museum can become a tourist attraction, especially for opportunistic 
travelers. Although it may be a government decision to locate the history museum, the 
history museum should still give enough road signs to show its location. It costs very 
little but it is very important for potential tourists to find and visit the museum. For 
those adjunct and accidental tourists as discussed in chapter 1, it may even be one of 
the very important ways to stimulate their desire to visit the museum. The importance 
of accessibility is best described by a male engineer from France in his 30s who said, 
"whether a museum can attract tourists depends (on) whether it is easily accessible for 
all tourists; if it is the case, everyone is likely to be a museum visitor". A 60 years old 
female fashion designer from Milan also said, 
It is important for Europeans to know about the history of a place. 
Europeans like and think visiting museums is important. However, it is 
difficult to find the place (the Hong Kong Museum of History). I 
misunderstand that it is close to the ferry pier, and there are no road 
signs (showing the ways to the museum). 
The Hong Kong Museum of History doesn't seem to be doing very well in this 
respect. The above informant told me that because of the lack of road signs, the Hong 
Kong Museum of History should not be included in the "must visit" places even 
though the exhibition is good. An emigrant from Hong Kong to Amsterdam in his 40s 
also commented that there should be more road signs showing the direction to the 
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museum from the MTR station. 
Regarding the content of the exhibition, most of my informants are quite 
satisfied with their experience in the HKMH. Many of them think the museum is 
spacious and the exhibition is quite comprehensive, which is true. If we compare the 
space for permanent exhibitions in the HKMH and that in the Museum of Macau, the 
former is much bigger than the latter. A female teacher in her sixties from Florida, 
when being asked about her impression of the Hong Kong Museum of History said, 
"the museum is very well done, excellent, rate number one and able to educate in an 
entertaining way". A female from Sichuan in her 40s also said, "many tourists come 
to Hong Kong for shopping, still, the Hong Kong Museum is the condensation ' of 
history and good for those who have limited time". 
According to a study done by Leung (2004), the "Chineseness" of the 
permanent exhibition at HKMH is not appealing to some local residents. However, 
tourists do not seem to share this point of view. The majority of informants are quite 
satisfied with the content of the exhibition of the Hong Kong Museum of History, 
which allows them to get a brief idea about the history of Hong Kong in a short period 
of time. A 60-year-old Italian designer told me that she is satisfied with her experience 
in the Hong Kong Museum of History because it has a holistic illustration for the 
history of Hong Kong and the society of Hong Kong in different aspects, although the 
illustration is not with enough depth. A student from England in his 20s shared a 
similar view. He said that the HKMH is a good place to know about the general 
history of Hong Kong, but still it can get into more depth. He personally wants to 
know more about Hong Kong after the Japanese occupation in the 1940s. 
Although most informants were generally satisfied with the content of the 
HKMH, some informants have suggested ways for improvement. An English teacher 
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from Beijing suggested that the content of the exhibition should have been more 
closely related to the daily life of Hong Kong, and should have contained more local 
features. A student from Switzerland said that the prehistoric part of the Hong Kong 
Story is too long and most tourists don't have enough time. 
Besides accessibility and the content of the history museum, tourists as 
museum visitors also have expectations and opinions towards the exhibition methods 
and other technical issue of the Hong Kong Museum of History. First of all, some of 
the respondents suggested there should be more interactive and hands-on exhibitions. 
The English teacher from Beijing suggested that more interactive exhibition methods 
can be used in order to make the exhibition livelier and more attractive to children: A 
university graduate from China also suggested that the HKMH is a bit boring and 
there should be more entertaining elements to make it less boring. A music teacher 
from the U.K. suggested there should be more interactive exhibitions in the HKMH 
like the science museum, and it would be good if 80% of the exhibition were hands-
on exhibition. A student from Switzerland suggested that there should be more 
pictures and videos. 
Modernization of museum exhibition appeals to most tourists. A university 
student from Bulgaria said, "the Hong Kong Museum of History is great as it is very 
modern and uses all means to represent things so that visitors can learn easily". A law 
student from Switzerland said that the first part (which reconstructs prehistoric Hong 
Kong) of the HKMH is attractive especially to children. One thing I would also like to 
mention here is that, although the university student from Bulgaria was very satisfied 
with her experience in the HKMH, she still suggested that the Hong Kong Museum of 
History should use more authentic and original artifacts instead of using replicas. 
Although she did not name which artifact she thought was a replica, her doubt shows 
59 
that museum visitors more or less expect that every artifact displayed in the history 
museum should be authentic. 
Some respondents complained about the poor lighting inside the exhibition, 
which is basically too dark and makes it difficult to read the captions. A tourist from 
the Chinese mainland complained that it is too cold inside the exhibition hall. On the 
other hand, a tourist form Korea said it is great that the HKMH allows tourists to take 
photos inside the museum. All these reflect to us the fact that even very minor and 
little details can affect the experience of a tourist inside a history museum. In addition, 
according to the respondents, most of those who found the museums satisfactory will 
recommend the history museums to their friends and relatives, which support the 
previous argument that satisfied tourists are important for the museum to promote 
itself. 
The Museum of Macau 
The Museum of Macau began its planning in 1995. Its construction was 
initiated in 1996 and completed in April 1998. The museum is itself implanted within 
the interior of a historical fortress in Macau and the third floor of the Museum is 
actually the Fortress interior. Its total area is 2,800 ill, of which around 2,100 ill is the 
exhibition space which is just one third of the size of the permanent exhibition of the 
"Hong Kong Story" (http://www.macaumuseum.gov.mo/mainchi.htm). 
Location and mission of the Museum of Macau 
As mentioned above, the museum is very conveniently located next to the 
Ruins of St. Paul, the latter being the most famous tourist attraction in Macau. 
According to Mr. Chan, the chief curator of the Museum of Macau said that it was a 
deliberate selection for the location of the Museum of Macau. The admission fee of 
the Museum of Macau is MOP 15, or approximately 1.9 US dollars, and there is no fee 
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on every 15th of the month. If one comes in a group, including a profit-making tourist 
group can enter the Museum of Macau for free if books in advance. Coupons for free 
admission to the Museum have been included in some travel packages and return 
ferry tickets. 
As mentioned above, the Museum of Macau is also fully funded by the 
government of Macau, and its governing body is the Instituto Cultural (Cultural 
Institute). The core objective of the Macau Museum is to record the harmonious 
history of co-existence between the Portuguese and the Chinese (The Museum of 
Macau 2007). Of course, it also aims to preserve cultural heritage and serve as the 
base of research for the history of Macau. Mr. Chan said that as tourism is very 
important to the economy of Macau, attracting tourists is therefore one of the 
important objectives of the Museum of Macau. This role is becoming more important 
as some of the historical monuments in Macau were declared world heritage sites by 
UNESCO in 2005. 
Content andfacilities of the Museum of Macau 
Compared to the "Hong Kong Story", the permanent exhibition of the 
Museum of Macau is smaller in terms of size. It is divided into three sections. The 
first section, "Genesis of the Macau Region" is located on the first floor and illustrates 
the territory's origins from the prehistoric age until the middle of the 17 century 
(Figure 3.2, division of "floor 1 "). There are several sub-sections in this section, 
which include "Towards the First Encounter ", "Genesis of the Macau region and 
Early Settlements", "Commercial Activities of an international Port", "Administration 
and Fortifications" and "Sino-Western Cultural Interchange". It is said in the very 
beginning that the core objective of the exhibition is to "highlight some significant 
developments of both civilizations up to the sixteenth century", which is done in a 
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completely balanced way. One interesting thing is, on the side of Eastern civilization, 
the caption in Chinese is placed on the top, while on the side of western culture; 
caption in Portuguese is placed on the top. "Contrast" instead of "conflict" is 
accentuated when speaking of the encounter of the two powers. The role of Macau as 
an international commercial port is always emphasized. There is also equal illustration 
of Christianity and Buddhism. The balance was kept especially by the "Macau Street", 
the caption is as follows: 
This group of buildings represents an imaginary street in Macau on a 
smaller scale, where different types of architecture both of Portuguese 
and Chinese heritage are found, usually in the mixed architecture of 
Macau. Mixed and colored with interventions of past times, diverse 
styles and at times contradictory, where an almost pure traditional 
Chinese architecture lives side by side, like this mixed architecture of 
subtropical characteristics and neo-classical design of Portuguese 
inspiration. This is the greatest quality, the magic and spirit of Macau" 
(Museum of Macau 2007). 
The caption here on one hand reflects to us that the focus of the Museum of 
Macau is to demonstrate to visitors the balance and mixture of Chinese and 
Portuguese culture. On the other hand, it justifies our argument in the previous 
chapter that it depicts a consistency between what tourists can see outside and inside 
the museum. Tourists can see a mixture of Chinese and Portuguese culture inside the 
museum, and it is also the theme for the complex of world cultural heritage sites 
scattered around Macau. 
"Popular Arts and Traditions in Macau" is the second section located on the 
second floor. This part of the exhibition outlines the socio-cultural characteristics of 
traditional Macau (Figure 3.2, division of "floor 2"). The sub-sections include 
"Traditional Industries and Occupations", "Festivals and Pastimes, "Manner of Daily 
Life", "Major Rites and Rituals", "Scenes of Old Macau" and "Views of the Inner 
Harbour". Again, the balance between the Chinese and Portuguese is emphasized, as 
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captioned, "throughout the year, Macau is the stage for a series of events related to its 
old and rich cultural traditions. Such events serve to testify that in Macau the Chinese 
and Portuguese cultures are respected and complete each other" (Museum of Macau 
2007). It is the same case when describing games and toys, and the convergence of 
cooking in Macau. When describing the convergence of cooking, the caption is, 
"flavors, recipes, various seasonings are witnesses to the multi-ethnic origins of the 
people in Macau, predominantly influenced by Portuguese and the Chinese cooking" 
(The Museum of Macau 2007). This caption best illustrates again the focus of the 
Museum of Macau is emphasizing the mixture of Portuguese and Chinese culture in 
Macau. 
The last section "Contemporary Macau" is on the third floor and presents 
different aspects of contemporary Macau. (Figure 2, division of "floor 3 "). The sub 
sections of this section include "Art in Macau", "Aspects of Urban Development", 
"Contemporary Macau" and "Into the 21 st Century" (Museum of Macau 2007). 
This is actually quite different from the "Hong Kong Story" which emphasize 
on the Chineseness of Hong Kong. According to Mr. Chan, the curator the Museum 
of Macau, when being asked about the direction of the exhibition, said, 
The storyline is to tell how Chinese and Portuguese work together to 
build Macau in the past 400 years. This is the theme of the museum. The 
designer told me that they worried that the museum will be closed after 
Macau returned to China. They worried that if the museum is about what 
the Portuguese want to say, the Chinese will be dissatisfied after the 
handover and they will change the ideas. So they want something that 
both Chinese and Portuguese will accept and finally, they decide to use a 
parallel approach between Chinese and Portuguese, like their similarity 
in history of navigation. Macau is the only port opened for overseas 
ships during the Ming and Qing dynasty. 
What he said clearly explains why the "focuses" of the two museums are quite 
different. At the same time, hands-on exhibition methods and videos are widely used 
in the Museum of Macau. Interestingly, in many parts of the exhibition, different 
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languages are used for illustration. For example, they have captions in Mandarin, 
Cantonese, Japanese, English and Portuguese to illustrate the silk trade in Macau. 
When illustrating the origin of the pronunciation for the word "tea", visitors can press 
different buttons to hear the pronunciations in different languages namely Cantonese, 
Fukannese, Portuguese, Hindi, Japanese, Russian, Korean, Vietnamese, English, 
Spanish, Italian and German. For the videos, visitors can choose from English, 
Portuguese, Mandarin and Japanese, which from my point of view, allow more 
tourists to get more involved when visiting the museum. There are also facilities 
including clean toilets and a bar/restaurant, all of which are useful for tourists. Below 
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From the perspective of tourists 
Nearly all respondents are very satisfied with the accessibility of the Museum 
of Macau for its supreme location. A teacher from Shenzhen, China told me that the 
Museum of Macau is great for tourists because it is part of a historical monument 
itself and is very close to the ruins of St. Paul. A fine arts student from Hong Kong 
also said that it is great to put the museum so close to the ruins of St. Paul, which 
allows tourists to have very strong sense of history. 
Regarding the content of the exhibition, most respondents liked the focus on 
the balance and mixture of the Portuguese and Chinese culture in Macau. A girl in her 
20s from the Chinese mainland said, "it (the Museum of Macau) is not the best 
museum but it is good that it demonstrates the mix of Chinese and Portuguese 
culture". A home maker from the V.S. in her 40s said, "I just came to Macau and this 
museum to see the influence of the Portuguese". 
However, some informants thought the exhibition emphasized too much on 
Portuguese culture. They thought the museum should talk more about Chinese culture. 
A teacher from Singapore in her 20s said, "I think the Museum of Macau can reflect 
the unique Macau culture; however 1 think there is not enough stuff about the Chinese 
culture". A man in his 30s from Hong Kong said, 
Before 1 came, 1 hoped it was different from the last time 1 came, which 
is a few years ago, but 1 think it is roughly the same. 1 think the theme of 
the Museum of Macau is not clear and many local elements are 
neglected. 1 think this exhibition is too concentrated on Portuguese 
culture. 
He later explained to me that what he means by "local elements" is the 
Chinese culture. He thought that Macau, like Hong Kong, is part of China, and the 
Portuguese were just temporarily inhabitants, therefore, the museum should focus on 
the Chinese culture. His opinion is opposite to the designers of the exhibition as 
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quoted by Mr. Chan, the curator of the Museum of Macau. 
Nevertheless, the diversity of opinions from tourists in museums towards the 
content of the museum illustrates the fact that tourists in museums, although perhaps 
not very familiar with the history of the city, are not just "passive recipients" to the 
information the museum wants to tell, but can be "active interpreters" of the 
information available. They may even have certain kinds of expectation before 
visiting the history museum. Some may feel disappointed if the exhibition of the 
museums does not match their understandings of the history of the city. This was 
reflected by a male teacher from Shenzhen in his 40s. When asked why the Museum 
of Macau is not included in his five "must visit" places in Macau, he said, 
The Museum of Macau is fake, you can see (the culture of Macau) when 
you are on the street. Visiting museum is just like eating "fast food". It is 
good if you can just spend very little time in a city but if you have more 
time, there are other ways for you to see the history and culture. 
Although most of my informants thought the museum is very conveniently 
located and is able to demonstrate the unique culture of Macau, many complained that 
the museum is too small and there are not enough items on display. A Korean student 
in his 30s, when asked about his impression of the Museum of Macau, said, 
1 think it should be included in one of the five must visit places because 
it is centrally located. 1 expected it to be bigger; anyway, although it is 
small, 1 still like it. 1 think people who are interested in different cultures 
and history are more likely to be museum visitors and people who are 
interested in the night life, e.g. clubs and casinos are the least likely to be 
museum visitors. But still, the museum of Macau needs to be bigger. 
A Japanese man in his 30s simply said, "the Museum of Macau is not big 
enough". He continued that "there should be more collections, more information and 
guided tours". A female university student from Hong Kong said, "there is lots to see 
in the Museum of Macau, but still, it should be bigger and it should have more 
interactive things". A housewife from Hong Kong in her 30s said, "I think there are 
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many museums In Macau but none of them are very big and none of them are 
representative enough". Regarding the content of the exhibition, a traveler in his 20s 
from Holland said, "I think the Museum (of Macau) should have a simple overview of 
the history of Macau". 
At the same time, respondents have different opInIons of the exhibition 
techniques in the Museum of Macau. Basically, many respondents suggested the 
museum to have more interactive exhibition; however, it is interesting to hear some 
different opinions. A Japanese man in his 20s said, "there is a movie in Japanese (in 
the Museum of Macau), but some of the audio visual materials are only in Chinese 
and English but no Japanese, therefore, 1 think there should have more captions and 
audio-visual in Japanese". A man from Guangzhou in his 30s said, "I think it (the 
Museum of Macau) is too dark and the sound of the audio visual is too small and 
difficult to hear". A female teacher from Singapore in her 20s said there should be 
audio guides for tourists. 
Obviously, facilities available in museums make a difference in the degree of 
tourists' satisfaction towards the museum; some temporary arrangement may also 
affect the impression of the tourists towards the museum. For example, the third floor 
of the Museum of Macau was under renovation for a new temporary exhibition when 
I was conducting the interviews, and therefore, many respondents complained about 
that and thought the third floor should be opened. It is unavoidable sometimes but the 
museum also has to minimize the disturbance and inconvenience caused to the visitors. 
Summary 
According to the respondents, apart from museums with important collections, 
such as the British Museum, the Louvre and the Metropolitan Museum, history 
museums which can "reflect the unique history or culture of the city or the country" 
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can attract tourists. In other words, even though the Hong Kong Museum of History 
and the Museum of Macau are not museums with world renowned collections, they 
can still become popular tourist attractions if they can demonstrate to the tourists the 
unique history or culture of the place, according to my informants, the degree of 
attractiveness very much depends on the satisfaction of the tourists towards the 
content and the experience they have in the history museum. 
Ambrose and Paine (2006) said that visiting a museum IS a complete 
experience including all different aspects, from toilets to displays. The availability of 
tourist-friendly facilities, the display methods and the content of the exhibition all 
play significant roles in determining whether history museums are attractive 'to 
tourists. In our comparison of the Hong Kong Museum of History and the Museum of 
Macau, there are both advantages and disadvantages of each museum in different 
aspects. First of all, tourists seem to be concerned with accessibility, and the location 
does play an important role. In this aspect, the Museum of Macau is much better than 
the Hong Kong Museum of History with its supreme location. This is not only 
because ruins of St. Paul are the landmark of Macau or it is conveniently located, but 
also because the ruins of St. Paul, the fortress and the museum itself are part of the 
cultural heritage. The Museum and the other ruins together create a historical aura, 
which encourages the tourists to visit, know more and feel more about the historical 
elements of Macau, with the Museum of Macau as part of the whole experience. 
The HKMH does not have this historical element in its building or its 
environment. This may have reduced its attractiveness to tourists. When asked to 
name their favorite museums and the reasons behind, respondents suggest that 
museums can attract them more easily if it is part of the cultural heritage itself or 
having the historical element in architecture of the history museum. 
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In terms of content, most of the informants don't really expect a deep 
understanding, they just want a general idea about the place, and most of them don't 
have strong feelings towards the political inclination of the content. However, still, 
more tourists seem to be impressed by the approach of mixture of Portuguese and 
Chinese culture in the Museum of Macau, which again may verify the argument made 
in chapter two, that there should be a consistency between what the tourists see inside 
and outside the history museum. 
In terms of exhibition technique, the majority of tourists favor an interactive 
and hands-on exhibition. It is particularly noticeable that they are more sensitive 
towards the languages used for captions in museums. So, museums have to be 
concerned not just about the captions, but also about the diversity of languages used. 
Museums should consider providing audio-visuals in more different languages. 
From this chapter, we can see that although the Museum of Macau seems to be 
playing a more significant role in tourism than the Hong Kong Museum of History, it 
doesn't mean that tourists in the Museum of Macau are more satisfied with their 
experience in the Museum of Macau than the respondents in the Hong Kong Museum 
of History, as the space, contents and exhibition techniques all affect tourists' levels of 
satisfaction 
Chapter 4 Tourists' Cultural Backgrounds and Expectations towards the 
History Museum 
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According to Linton (1947), "cultural background" refers to the study of 
individuals, culture and society, or how cultures and societies have shaped personality. 
Toren pointed out that this is "the earliest school of thought" which later became 
psychological anthropology, studying (consistent) patterns of human behavior and 
thought, child development, adulthood, and gender. (1996: 143). 
As mentioned in the literature review of this thesis, the cultural background of 
tourists shapes their expectations and needs, thus affecting their decisions on where to 
visit even before they arrive in the destination city, and also their satisfaction level 
towards the history museums. Given the time limit of this study, it is impossible to 
trace the life history of these tourists as museum visitors. However, I attempt to 
examine through in-depth interviews whether cultures and societies of tourists' 
original countries and their destination will influence their decision making in visiting 
history museums. 
Tourists' Cultural Backgrounds 
Many of the respondents suggested that people from Western countries are 
more likely to visit museums, while the Chinese and people from Hong Kong are less 
likely to be interested in doing so. A 60 year-old female fashion designer from Milan 
said, "it is important for European to know about the history of a place. Europeans 
like and think visiting museums is important". It was not only tourists from Europe 
who thought that way; even informants from Hong Kong felt this. A high school 
student from Hong Kong told me, "I think people from Europe and America are more 
likely to visit museums as they want to know more about Chinese culture". A female 
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from Hong Kong in her 20s said, "Hong Kong people in general don't like going to 
museums and they prefer other tourist attractions". A teacher from Shenzhen in his 
40s, when being asked which types of tourists are more likely to visit museums, even 
said that, "People from Hong Kong, those who are cheap, those who enjoy joining 
tours and just want to have a shallow understanding of the city are most unlikely to go 
to museums". A middle-aged man from Hong Kong who has migrated to Holland for 
14 years has a similar view. When being asked what kinds of tourists he thinks are 
more likely to visit museums, he said, 
The Europeans or the Westerners! Most of my colleagues in Amsterdam 
had the museums year card and they watched opera frequently while I, 
my wife and also my children do not have much interest in going to 
museums." He continued that, "only after I emigrated to Holland and 
with the influence of my colleagues, did I start visiting museums. 
His contrast between "before" and "after" his emigration and the development 
of his habit of visiting museums shows how he sees the influence of a new cultural 
context, and his adaptation to this new culture. It also suggests the relation between 
"western" culture and the habit of visiting museums. Indeed, even museum 
management shares this idea. Ms. Pang, the senior manager of the Hong Kong 
Museum of History said, "actually, I found that most of our tourists as visitors are 
from the U.S., Canada, or the U.K. and of older age groups. It is kind of acculturation 
from their culture of origin". So, is this general perception valid? 
Tourists from "Western" countries 
The figure regarding the place of origin of visitors is not available from both 
museums. The original countries of my informants are shown in Table 4.1 below. I 
define Europe, USA, Canada, New Zealand and Australia as "western countries", and 
categorize Japan, Korea, Hong Kong, the Chinese mainland and central and southern 
American countries as other group of countries and regions. In my survey, 58% of my 
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informants In the HKMH are tourists from western countries and this group 
constitutes 180/0 of my informants in the Museum of Macau. Although we cannon 
generalize about tourists visiting these museums based on the figure, it is still 
important for us to investigate the possible influence of the place of origins in how 
likely a certain group of tourists will visit history museums and their expectations. 
Museum/ Chinese Japan Korea Other Europe The Australia Central Hong Others Total 































Table 4.1 Places of Origin of the Informants 
Kong 
o o 38 
10 38 
Here, I will try to explain why many people have the impression that tourists 
from "western" countries are more likely to visit museums. First of all, as we all know, 
museums as cultural institutions initially were established in Europe and the D.S., and 
they had the tradition of displaying items from "other" cultures or "exotic" items. 
Early museums began as the private collections of wealthy individuals, families or 
institutions of art and rare or curious natural objects and artifacts. Since the 19th 
century, museums in the West have been perceived as institutions for informal 
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education; they have been working with schools and other social organizations to 
achieve this goal (Weil 1997). Thus, in European and other Western countries, visiting 
museums is a regular learning activity, and a common channel for citizens to acquire 
knowledge, particular knowledge about "others" and their cultures. For instance, a girl 
in her early 20s from Bulgaria who came with her mother, a historian, told me that, 
I go to history museums as much as possible. If I have one day in a city, 
I spend half day in museums. I don't go shopping. As my mother is a 
historian, I always went to museums when I was young and visiting 
museums were included in the school curriculum, all of these help me to 
develop the habit of visiting museums till now. 
A female student from Wales also said, "my family brought me to museums 
whenever and wherever we are on holiday, which is about three to four times a year 
and I think it probably helped me to develop the habit of visiting museums". If 
museum visiting has become a cultural "norm" of people from these countries and has 
become part of their leisure activities, then when they travel abroad and become 
tourists, this cultural "norm" will consciously or subconsciously affect their decision-
making of visiting museums. My informants' comments also suggest their habit of 
visiting museums developed in their childhood as a result of local cultural influences, 
including influences from their families and schools. 
However, there are always exceptions. When being asked why the Hong Kong 
Museum of History was not included as one of the "must go" places in Hong Kong, a 
teacher from the UK said, "1 want to get away from academic things after being a 
teacher. 1 don't know what kinds of tourists are most likely to become museum 
visitors, but definitely not me". Later when being asked whether his family and school 
brought him to museums frequently when he was young, he continued that, "my 
family and school brought me to all kinds of museums. My family brought me to 
museums about six to seven times a year, but still I haven 't developed the habit and 
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interest In visiting history museums". This informant's answer suggests that the 
cultural background affect the decision making process of individuals, but not 
necessarily in a homogenous way. 
Place of Museum as Chinese Japan Korea Other Europe The U.S. Australia Central Hong Others Total 
Origin/ one of the mainland Asian and and New and South Kong 
Museum must visit countries Canada Zealand America 
places 
;" 
The Included 5 0 0 0 5 5 2 0 " 0 0 17 
Hong 
Kong Not 8 1 3 2 7 0 0 0 0 0 21 
Museu included 
mof Subtotal 13 3 2 12 5 2 0 0 0 38 
History 
The Included 7 2 1 0 4 2 0 5 1 23 
Museu 
m of Not 7 0 0 2 0 0 0 5 0 15 
Macau included 
Subtotal 14 2 1 2 5 2 0 10 38 
Table 4.2 Informants' responses in relation to their place of origin 
Tourists from the Chinese mainland and other countries 
According to my observation, tourists from the Chinese mainland, especially 
groups of students, also constitute a significant proportion of tourists in both the Hong 
Kong Museum of History and the Museum of Macau. According to my study, tourists 
from the Chinese mainland are more likely to develop the habit of visiting history 
museums in their teenage years or adulthood, and most often because of their personal 
interests or peer influence. A teacher from Guangzhou in her 30 said, "my family did 
not bring me to museums often when I was young; I just started visiting museums by 
myself when I got older". A teacher from Shenzhen in his 40s said neither his family 
nor school brought him to visit museums when he was young. When being asked what 
initiated him to start visiting museums, he said, "when I started reading books (about 
history) and curiosity is another reason". 
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How about tourists from other countries and regions? A female from Hong 
Kong in her 20s said, "my family did not bring me to museums when I was young. 
When I went to secondary school, I just went together with my friends on weekends". 
A female from Singapore in her 20s said, "I think I started visiting museums because 
of curiosity and maybe also because I study political science". So it seems that some 
informants from other countries and region also developed their habit of museum 
visiting in a relatively later stage of their life. 
However, not everyone chose to visit the history museum. A female in her 30s 
from Yunnan, China, when being asked why she did not include the Hong Kong 
Museum of History in the "must visit places", said, "Hong Kong is just part of China, 
I just come here to feel the "economic" part of Hong Kong and why it is like as a 
metropolis. I come here (the museum) just because it is included in the itinerary of the 
group tour I joined". 
Another female from China in her 30s, when being asked about her impression 
towards the Hong Kong Museum of History, said, "the Hong Kong Museum of 
History is not very important as I have already known the basic (history of Hong 
Kong)", which is from her school education in mainland. These comments again 
reveal the cultural impact of tourists' original country, which has influenced the 
decision making process of visiting history museum. 
Another interesting finding is that the habit of visiting museums seems less 
common among the older generation of tourists from the Chinese mainland compared 
to tourists of the same generation from other countries. Only some members of the 
younger generation of the tourists from the Chinese mainland have been regularly 
brought to museums by schools when they were young. Some informants mentioned 
that they rarely visited history museums when they were young, but started visiting in 
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the past ten years, often for educating their children. It seems that the habit of visiting 
museums has developed quite recently on the Chinese mainland. Apparently, some 
people from the Chinese mainland began to realize the function and value of 
museums as informal educational institutions. The economic prosperity of the Chinese 
mainland may lead to the cultural consumption of mainland Chinese developing in a 
similar way as other developed countries in the world, with tourism and museum 
visiting being part of it. 
Although there IS limitation of the research, for example the lacking of 
quantitative data and the sample could not be completely random, in-depth interview 
with tourists allow me to look at the potential of history museum to become tourist 
attraction from the perspective and discover something new to the current literature. 
Tourists' backgrounds and their expectation towards the museums 
The cultures of tourists' original countries and regions also played a role in 
shaping their expectation towards the museum. There were both similarities and 
differences in the expectations of the tourists from the Chinese mainland and from 
other countries. Basically, most tourists from countries other than the Chinese 
mainland expected to attain a brief and general understanding of the history of the city, 
and none of them suggested that the exhibition go deeper in historical events. A 
student from Switzerland said her expectation towards the Hong Kong Museum of 
History is to get a general idea of the history of Hong Kong, and thus the Hong Kong 
Museum of History can satisfy her. In the Museum of Macau, many western tourists 
said that they liked the Museum of Macau because of its focus in demonstrating the 
mixture of Chinese and Portuguese culture. A housewife from the US said, "I came (to 
the Museum of Macau) to see the influence of the Portuguese culture here". A traveler 
from Holland also said, "(The Museum of Macau is one of the most important place) 
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because I can see the mixture of Chinese and Portuguese culture here". 
However, quite a number of the respondents from the Chinese mainland 
thought that they have already known enough about Chinese culture and history, as 
well as the history of Hong Kong and Macau, and therefore the history museum can't 
attract them unless the exhibition goes "deeper". To many of them, as well as some 
tourists from Hong Kong, the focus of the exhibition in both museums should be the 
close relation between the city and the Chinese mainland. A businessman from Hong 
Kong said, "(The Museum of Macau) puts too much emphasize on Portuguese culture, 
ignoring the local culture". He later on explained that for local culture, he referred to 
Chinese culture. I would say that his expectation is probably the result of his 
understanding of Macau history, the education he received about Macau as being a 
part of the Chinese mainland, and the Portuguese culture being just secondary. This is 
actually completely different from the expectations and impetus of people from 
western countries. 
Tourists from other countries and regions seem to have different expectations 
towards history museums. A researcher from Korea said, "I visited the Hong Kong 
Museum of History because the culture of Korea, China, and Japan are very close to 
each other". 
The difference in the expectations probably reflects to us on one hand, their 
understandings or perspectives or focuses towards the history of Hong Kong and 
Macau can be very different. On the other hand, the difference demonstrates the 
cultures of orientation of the tourists may consciously and subconsciously shape 
tourists' expectations towards the content of the exhibitions. Most tourists who do not 
have much understanding towards the history of the city usually do not have strong 
opinion towards the political inclination of the history museum or, they may not even 
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be aware of such political inclination. However, some tourists who have established 
their own interpretation of history, probably shaped by the education they received, 
may be surprised when they saw other versions of the same historical event. 
Tourism, Curiosity and Museum Visiting 
As mentioned above, tourism has become an increasingly important industry 
in this globalized world. As more and more people travel to different places and 
experience different cultures, their curiosity is stimulated, which can be an important 
reason why people develop the habit of visiting museums. According to some of my 
informants, the beginning of traveling also marks the commencement of visiti~g 
museums. When being asked what initiated him to start visiting museums, a male in 
his 30s from Japan said, "after university, when I started traveling and going abroad, I 
wanted to know more about different cultures". A female from H.K. in her 30s, when 
being asked what initiated her to start visiting museums, also said with no hesitation, 
"When I started to travel" . 
McKercher and du Cros (2002) argue that the greater the cultural distance 
between the host culture and the traveler's own culture, the greater the likelihood that 
the destination will attract purposeful cultural tourists. Apparently, traveling creates 
not only a cultural distance but also a knowledge gap or vacuum for tourists . This gap 
stimulates their curiosity towards the local culture of their destination, and is an 
important factor for them to visit history museums. As in the case of my study, 
European and other visitors from the "west" are from comparatively longer distance 
and with greater cultural differences; thus they consider it more necessary to visit a 
museum to understand a culture very different from their own. 
Cultural distance may well explain why there is reasonable assumption that 
the Europeans and those from the U.S. , and Australia are more likely to visit history 
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museums. As both the history and cultures of Hong Kong and Macau are less familiar 
to them as compared to those tourists from the Chinese mainland or Asian countries, 
they become more curious about the cultures of the destination, and visiting a history 
museum is a good way to satisfy their curiosity. Still, tourists from countries with less 
cultural distance, such as the Chinese mainland may still come to history museums for 
other purposes. 
Educational Level of Visitors and Educational Function of Museums 
Much previous research suggested that people from professional and 
managerial households and those who are better educated are more likely to visit 
museums (Prentice, Davies and Beeho 1997: 51; McKercher and du Cros 2002:136). 
Indeed, many of my respondents also told me that they thought tourists who receive 
better education are most likely to become museum visitors. A man from Guangzhou, 
who came with his children to Macau, said, "I think those who come with their 
children and receive better education and want to know more about history are more 
likely to be museum visitors, while those who come for gambling are least likely to go 
for museums". A male in his twenties from Tianjin also said, "those who study art or 
interested in art and those who received better education are more likely to be 
museums visitors". Many other informants said the same thing. Quite a number of 
people thought there is a co-relation between educational level and visiting museums. 
Indeed, the tourists I interviewed in the Hong Kong Museum of History and the 
Museum of Macau are quite well-educated as well, as illustrated in the following table . 
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Museum/ Primary Junior Senior Diploma Degree Postgraduate or Total 
Education school High High above 
School School 






The Museum 0 0 3 3 24 8 38 
of Macau 
Table 4.3 Educational Level of Informants 
Referring to Table 4.3, among the 38 informants in the HKMH, 20 (53%) of 
the informants have a bachelors degree, while nine (24%) have postgraduate degree or 
above. Thus, more than 52% of the informants have a college degree or above. 
Among the rest, one (3%) informant received primary school education, three (8%) 
obtained junior high school education, four (11 %) reached senior high school level 
and one (3%) got diploma. 
In the Museum of Macau, 24 informants (63%) have a bachelor degree and 
eight (21 %) obtained a postgraduate degree or above. There are no informants in the 
Macau Museum whose education level is below junior high school level. Among the 
rest, three (8%) informants had senior high school level and another three (8%) of 
them has a diploma. 
Therefore, in total, 61 out of 76 informants obtained a bachelor degree or 
above which constitutes over 80% of the total number of informants. Again, the 
importance of the statistical figure here is not that it can reflect the exact composition 
of the educational level of tourists/ visitors who visit history museums in general, but 
the fact that it gives me a chance to further investigate how some of the tourists who 
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visit the history museums develop such habits during their time in school, and 
whether or how they maintain this habit after finishing schooling and when they are 
traveling. In short, the above information helps us to understand whether and how 
museum visitation and education are related. 
As quoted above, some informants began to visit history museums when they 
started to read different history books, or considered that the content of museum 
exhibitions is related to their study. Apparently, these visitors realized the educational 
function of history museums. Thus, some of them visited the museum for their own 
further education, while others come to the history museums for the purpose of 
educating their children. Family groups consisting of parents and children are 
especially common among tourists who visited history museums. Many of my 
informants said that education for the children was the core objective of the visit. 
As mentioned above, the educational function is highly emphasized by the 
tourists as museums visitors. When people think about museums they often think of 
its "educational" function. It is also noticeable that the education function of museum 
has gradually been recognized by tourists from the Chinese mainland. As mentioned 
before, some of my informants from the Chinese mainland told me that even though 
some parents do not have the habit or experience of visiting history museums when 
they were children, and they are not very interested in history museums themselves, 
they still think that visiting history museums is important for the education of their 
children. 
Commercial group tours are rare, but student exchange tours from the Chinese 
mainland are quite common especially in the Hong Kong Museum of History. In most 
cases, the school children came in groups of about 70-100 with their parents/ teachers 
in the summer exchange program, and the tour to the Hong Kong Museum of History 
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was included as part of their itineraries. 
A female government official from Zhuhai said, "I think foreigners, those who 
have children and are well educated are most likely to visit museums. When I was 
young, neither my parents nor the school brought me to museums, but I started going 
to museums since I had my own children and after the economy is getting better in 
these ten years". A man who came from Guangzhou with his children said, "I think 
those who come with children and receive better education and want to know more 
about history are more likely to be museum visitors. I always go to at least one history 
museum when traveling with children, but I won't go if I travel alone or with 
colleagues" . 
History museums in this sense seem unavoidably associated with the 
"educational" function. Despite the fact that many of the older generations of 
mainland tourists do not have the habit of visiting museums themselves, many of 
them value the educational function of history museums to their children. A civil 
servant from Yunnan Province, China said that she is not interested in visiting the 
Hong Kong Museum of History, but she considered it important to bring her children 
to have a look of the museum. Another tourist from Yunnan also said that she did not 
want to visit the Hong Kong Museum of History because she already knew the history 
of Hong Kong before visiting it; still, she brought her children here to let them learn 
about the history of Hong Kong. 
The situation is similar in the Museum of Macau. A tourist from Zhuhai, China 
said that she never went to museums before having children. She thought that going to 
history museums allow her children to see more about the history they study. 
One of my informants from the Chinese mainland in her 30s, who IS an 
English teacher fr"om Shanghai, explained to me the reason for visiting the Hong 
Kong Museum of History. She said, 
I am not interested in history and I am not interested in museums at all. I 
visited the Hong Kong Museum of History just because it is arranged by 
our English teacher. I came to Hong Kong to learn English; therefore, 
our teacher deliberately arranged an English tour for us in the Hong 
Kong Museum of History so that we can practice our English. To be 
honest, as it is an English tour, I can't fully understand what the 
exhibition is about. 
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In this sense, the museum serves a particular function for some tourists from 
certain backgrounds that have a specific goal of learning English in the museum 
though the bilingual captions of exhibitions. The HKMH, with its colonial history and 
its unique communication medium, provides a rather unexpected educational service 
to this group of tourists. 
Some respondents on one hand agreed with the educational function of history 
museum, but on the other hand thought that history museums may be a bit boring for 
tourists who expect more fun. A high school student from Hong Kong said, "I think 
people from Europe and America are more likely to visit museums as they want to 
know more about Chinese culture, whereas children may think visiting museums is 
boring". A female in her 20s from the U. S. also said, "I think those who are interested 
to learn about the culture of the country are more likely to be museum visitors, while 
those looking for fun and adventure are least likely to be museum visitors". 
Comments from informants to a certain extent reflect to us that history 
museums, as institutions perceived to serve the purpose of education, can be difficult 
in establishing an image as an institution serving a recreational function. Hooper-
Greenhill said, "knowledge is now understood as the commodity that museums offer" 
(1992: 2). Prentice, Davies, and Beeho argue that learning and "to bring children are 
still the prime reasons for visiting museums" (1997: 48). However, to further enhance 
the educational functions of history museums and also their potential to attract more 
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tourists including family groups with children and groups of students from other 
countries, history museums may have to try harder to allow visitors to learn in a fun 
way. 
As traveling is viewed as a leisure activity, and many tourists are looking for 
fun rather than for education, the image of history museums and their content as 
"boring" may prevent them from attracting more tourists, particularly when the city 
where the history museum belongs to, as in the case of Hong Kong, is not perceived 
as a place well known for its heritage and history. 
Summary 
Different tourists visit museums for different reasons, from cultural curiosity 
to learning another language. Meanwhile, the taste of tourists may be changing 
frequently; people who were thought to be non-museum visitors may develop the 
habit of visiting museums anytime. For instance, when people in the Chinese 
mainland are getting richer, they travel more and put greater emphasis in educating 
their children, including museum visiting. In this sense, if we want to better cultivate 
the potential of history museums to become tourist attraction, it is very important for 
the governments and history museums to know more about the needs of these 
potential groups of museum visitors and developing relevant facilities to 
accommodate their needs. 
When talking about cultivating the potential of history museums to become 
tourist attractions, apart from looking at the external elements such as the destination 
city and the history museums per se, we also have to understand the internal elements 
or factors "inside" the tourists, including their cultural characteristics, their education 
and their personal interests. 
From my interviews, I discovered that the cultural background of a person 
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shapes his or her "tastes" and choices; however, the influence is definitely not static 
and absolute, and can be changed. While some informants said they developed the 
habit of visiting history museums because their family and school often brought them 
to visit museums when they were young, many other of my informants also said that 
they started visiting museums once they started traveling. Their experience justified 
the argument that global culture gives the local culture its medium, and its audience 
(Barber 1995: 18). In a sense, tourism gives the museum its medium, its audience, and 
its aspirations. To many people, visiting museums can be closely related to traveling. 
Therefore, when we talk about the extension of the function of museums, museums' 
management should pay more attention to the possible cooperation between tourism 
agencies and museums. 
Another important finding which is very relevant to the potential of history 
museums to become tourist attraction is that because of the well perceived educational 
function of history museums, many parents from the Chinese mainland, although they 
may not have the habit of visiting history museums on their own, are still very willing 
to bring their children to the history museums. If this trend continues, these second 
generation tourists from the Chinese mainland are very likely to develop the habit of 
visiting museums and can be a very large pool of potential museums visitors to 
history museums in Hong Kong and Macau. As education is viewed as the most 
important objective and function of the history museums, the museum management 
should expand their targeted groups to be educated, and the public and school children 
from other countries should be included. In a sense, serving the goal of education and 
tourism can go hand in hand. As Awoniyi Stephen wrote, "the perspective of the 
museum as a context for recreation certainly need not conflict with the museum's 
functions of collecting and educating" (2001 :300), so an important task for museum 
86 
management is to turn the setting and environment to accommodate both educational 
and recreational needs. This can be essential to cultivate the potential of history 
museums to become tourists' attraction. 
History museums have to be more visitor-oriented, and museum management 
should pay more attention to the needs and expectations of visitors. Instead of acting 
like a superior "educator", museum managers should also be open-minded to the 
changing functions of history museums, as well as to the users' changing needs. For 
instance, when they recognize that there are actually many group study tours from the 
Chinese mainland, they should consider a more pro active approach to contact those 
group study tour organizers, and arrange activities to cater for their needs. When they 
hear tourists and visitors criticizing the content and facilities of the history museums, 
they should reflect and see if anything could be done to cater to the needs of different 
groups of tourists/ museum visitors. Lastly, I would suggest more research to be done 
particularly on the tourists from the Chinese mainland and their potential to become 
museum visitors, because the pool of tourists from the Chinese mainland is now 
growIng faster than ever, and because parents from the Chinese mainland will 
probably become even more concerned about the education of their children due to 
the one child policy. History museums seem a good way to address both trends. 
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Chapter 5 Integration and Comparison: History Museums Are not an Isolated 
Entity 
To integrate the findings of previous chapters and by companng the 
experience of history museums in Hong Kong and Macau, I argue that in order to 
further cultivate and develop the potential of history museums to become tourist 
attractions, it is important for us to stop treating history museums as an isolated entity, 
and it is time for history museums to abandon their "splendid isolation". The potential 
of the history museum of a city to become a tourist attraction depends highly on its 
image in relation to the image of the city, its location and accessibility (which means 
whether it is geographically isolated), and whether the exhibition content and facilities 
can closely link and match with the ever changing needs and expectations of tourists. 
History museums have to keep themselves updated to accommodate the 
different needs of different groups of tourists. In this part of the thesis, I will integrate 
and analyze what we have discussed in the previous chapters in order to have a more 
comprehensive picture of the function of history museums in attracting tourists. 
Conceptual and GeographicalAffiliation between History Museum and the City 
McKercher and du eros have written that, in destination-branding strategies, 
cultural and heritage assets should represent a community's unique features and 
provoke strong emotional ties between tourists and the destination, and create the 
right brand association (2002: 155). As they wrote, "within a tourism context, this task 
(destination branding) is achieved by commodifying a destination's attractions and 
bundling them into themed products" (2002: 156). This is especially true when we 
compare the Hong Kong Museum of History and the Museum of Macau. 
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Image affiliation 
The image of a city is on one hand the sum of its historical, economical and 
cultural development, but on the other hand, it is also about "branding", a construction 
of image that is very often arbitrary and selective. Using the surviving historical 
buildings, Macau is "branded" as a city of cultural heritage to suit its current 
economic and other needs. As mentioned before, abundant leaflets about different 
museums and cultural heritage are available to tourists immediately upon their arrival. 
This marketing strategy works, according to my interviews, with the informants in 
Macau. The government of Macau has created a brand bundling different heritage 
sites and museums to become Macau's unique feature. When tourists arrive in Macau, 
they can immediately sense the strong ties between Macau and its cultural heritage 
and museums. 
The "destination branding" in Hong Kong, on the other hand, is definitely not 
to create a city image of museums and/or cultural heritage, but to emphasize a 
"cosmopolitan" and "busy" city for shopping and dining. It will be very difficult for 
tourists to associate cultural heritage or museums in Hong Kong with the 
aforementioned image of Hong Kong. 
Apart from personal factors, whether a tourist will visit history museums 
depends on whether the museum is vigorously promoted and whether the museum 
matches with the image of the city at the very beginning, rather than the quality of the 
museums. This is especially true for tourists who are not very eager to visit museums 
and cultural heritage sites. As McKercher and du eros have pointed out, the 
consumption behavior of tourists will be largely based on convenience and ease of 
access (2002: 151). When a tourist first goes to a new destination, what he/she wants 
to see is heavily shaped by the cultural environment of the destination city, 
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particularly if he/she is an "accidental" cultural tourist. Constructing the 
image/cultural environment of the city and the image of the history museums both 
require the efforts from the government and the history museum. 
In Hong Kong, the construction of city image apparently is not helpful for the 
history museum to attract tourists. It may be helpful for the Hong Kong Museum of 
History to link the history of Hong Kong with the cosmopolitan and busy city by 
modifying the exhibition and promote this content to tourists, so the visitors will not 
feel that the exhibition is so alienated from their image of the city. But if the HKMH 
wants to become a tourist attraction, not only the museum management but also the 
HK government need to work on this issue A top-down approach is necessary to 
benefit both the preservation of cultural heritage and the development of tourism in 
Hong Kong. The government needs a long-term cultural policy when planning for the 
future development of Hong Kong and the cultural policy should be taken into 
consideration as part of the economic development of Hong Kong. Meanwhile, more 
initiatives should be introduced for the management within the museum to encourage 
a more active approach in promoting the museums to both local people and the 
tourists. As suggested by Ms. Pang, the history museum is allowed to retain part of 
their admission fee, and can find sponsorship or explore the possibility of leasing 
certain facilities for developing new promotional projects. 
Geographical affiliation 
Accessibility is another very important element which determines how likely 
tourists, especially opportunistic tourists, will visit a history museum. If the history 
museum is close to other sites of cultural heritage, the complex can create some kind 
of historical sense and encourage the tourists to visit the history museum, like some of 
the tourists in Macau. McKercher and du eros suggested that access and proximity (of 
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the tourist attractions) dictate the potential number of visitors (2002). According to 
information provided by informants in the previous chapters, the accessibility of the 
Museum of Macau is much better than the Hong Kong Museum of History. Some of 
the informants indicated that it is one of the factors which may influence their 
decision as to whether to include the museum in one of the "must visit places" of the 
city. 
The location of the HKMH is less attractive and lacks any "historical" sense. 
This again is not helpful for the museum to attract tourists. Although location may not 
be something which can be decided by the museum management, the Hong Kong 
Museum of History should at least provide more road signs showing the direction of 
the museum for the convenience of the tourists, as well as other visitors. 
Summary 
As mentioned above, the new role for history museums to attract tourists is 
related to the increased importance of tourism, and both are related to globalization. 
Benjamin R. Barber using the metaphor of Jihad and McWorld in talking about the 
relation between extreme forms of emphases in local identity (Jihad) and 
globalization (Mc World) (1995). Superficially, it seems that they are contradictory to 
each other. However, he said that "it is no Jihad and Mc World but the relation 
between them that most interests me. Jihad not only revolts against but abets 
Mc World, while Mc World not only imperils but re-creates and reinforces Jihad. They 
produce their contraries and need one another" (R. Barber 1995: 5). It is exactly the 
case when we are to discuss the role of museums and the relation between museums 
and tourism in a globalized world today. Tourism markets itself through the 
sometimes exaggerated emphases on different localities, and this is exactly the reason 
why it leads to the rise of the so-called "cultural tourism", with the emphasis of 
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cultural heritage and museums. Barber said that "the global culture is what gives the 
local culture its medium, its audience, and its aspirations ... the dynamics of the Jihad-
Mc World linkage are deeply dialectical" (1995: 18). As discussed in chapter 1, tourism 
gives museums their medium, their audience, and their aspirations, so if museums are 
striving to increase their influence in society, tourism provides an important and 
useful tool for them. Of course, tourism also benefits from this as well, as it relies on 
local cultures to be its products. 
Marshall Sahlins has discussed the invention of tradition and how local 
features are used for marketing and establishing brand name. He said "the people 
construct an essentialized culture: a supposedly unchanging inheritance, sheltere'd 
from the contestations of a true social existence" (1994: 380). It is ironic for the term 
"cultural tourism" to be used by scholars of tourism, as everything is actually part of 
culture, but what cultural tourism in a narrow sense means is focus on cultural 
heritage and museum. As Sahlins said, all these become a brand and become a unique 
commodity to consume in the market through tourism (1994). Everything is brand 
name now, and if everywhere is the same and culture is homogenized, then there is no 
way tourism can grow, so tourism as a global industry relies highly on the differences 
of cultures to survive, and that is the reason why many places in the world today put 
emphasis on the role of museums as showcases of local culture in tourism. In this 
sense, the future role of museums may be education through entertainment, and 
museum may try to articulate their messages to a boarder audience through tourism. 
Here may lie the future of museum in Hong Kong. 
However, if there is a gap between the image/content of the history museum 
and the expectation of tourists of the city, it will be difficult to convince tourists to 
visit the history museum as part of the comprehensive experience of the city. Also, 
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geographical isolation will hinder the potential of a history museum to become 
tourists' attraction. 
Reflections from Tourists 
Unlike local visitors, who probably take the discourse at the history museum 
for granted (as the exhibition content is consistent with the school curriculum); 
tourists from different cultural background may be more critical, as they may have 
been exposed to a completely different interpretation of history. Thus, their opinions 
may give us some inspiration when trying to evaluate the exhibition in a more holistic 
way. Although many of the tourists as museum visitors do not have deep 
understanding and personal standpoint either of the exhibition content or the history 
of the city per se, some tourists may be puzzled by the different interpretation of 
history as discussed earlier in chapter four. This puzzling may have influenced their 
satisfaction toward the history museum, for instance, as mentioned earlier, a Korean 
researcher who expect to see the similarity between the Korean, Japanese and Chinese 
culture was disappointed to find that this is not included in the Hong Kong Museum 
of History. 
Like any other service providers, history museums have to be more "customer-
oriented", and have to understand the expectations of their customers and try to cater 
and entertain their needs. The content of the exhibition and facilities all play 
important roles in determining whether a history museum can become a tourist 
attraction, and can satisfy tourists/visitors. Blackwell (2004) suggested that 
inadequate museum facilities and visitors feelings of being misrepresented or ignored 
by museum displays will all make people not willing to go to museums. Gianna 
Moscardo suggested that factors which influence visitation level also include "size, 
motion, aesthetic factors, novelty/rarity, sensory factors, visitor participation, object 
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satiation and fatigue, special interests, demographic factors, visibility of exhibit, 
proximity of exhibit, realism, and sensory competition" (1996: 380). 
It is not easy for history museums to have exhibitions which can cater to the 
needs and expectations of all tourists and their different cultural backgrounds. This 
difficulty is especially apparent when we look at the diverse opinions from the 
respondents in the Museum of Macau. Some tourists thought the exhibition of the 
Museum of Macau emphasizes the culture of the Portuguese too much, and they 
suggested that the museum have more items to represent Chinese culture, which they 
called "local element". The contrast here reflects the fact that the same content and 
exhibition can mean very different things to different people who have different 
expectations and understandings of history. The implication is that tourists are still 
active interpreters of the information available in the museum, although they may not 
be very familiar with the history of the city. They will analyze the information 
available using their own understanding and reasoning. Therefore, the history 
museums should cultivate more channels to understand the perspective of the tourists, 
and try to include as many perspectives of history as they can in the exhibition to 
encourage a more open discussion about the history and culture of the place. 
Whenever a history museum chooses to display a given item, it must have a very 
legitimized and convincing reason for potential visitors from different cultural 
backgrounds who have different values and judgments. The content of the exhibition 
inside a history museum should be accountable to its visitors, and the design of the 
,exhibition should not be alienated from the expectations of its potential visitors. 
Opinion from tourists as museum visitors can actually lead us to have a reflection on 
the content and facilities of the history museums, which we may not be aware of if we 
only look at the needs of local visitors. 
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The Multi-Functions of History Museums 
History museums can be institutions servIng multiple functions, and the 
different functions of history museums can actually be interrelated to each other. As 
mentioned in the previous chapters, different museums have different missions; and 
their missions may change from time to time especially when they are facing 
changing expectations from the public. 
Tourism and the economic function 
Ginsburgh and Mairesse have pointed out that larger and older museums treat 
education and permanence as their top values, while promotion of the economic 
development of the region is treated as an unimportant issue (1997:20). This seems to 
be true for both the Hong Kong Museum of History and the Museum of Macau. Being 
the largest and oldest museums of the two cities, both museums treat education as 
their top priority, as they are not under any financial pressure to generate income. At 
the same time, being public institutions controlled by the government, the flexibility 
of a museum in attempting something new and trying to extend its function can be 
very limited. As mentioned above in the previous chapter, Ms. Pang of the HKMH 
said, 
You know, as we are public funded museums, all of our expenditure and 
income have to be going from and into Bursary, so we don't usually 
have the incentives to go for more income. As museums are publicly 
funded, we usually adopt "stable" approach when doing everything. 
There is only a group of 3 people responsible for the marketing of all 
museums in Hong Kong, so we can only adopt a very stable approach. 
Finally she concluded that, 
It is quite a mismatch between the policy from above and operation from 
below, and so many of us want to corporatize the museums so that we 
could have a higher flexibility. How we can have a good "cultural 
policy" if it is carried out by a person who doesn't know about "culture" 
(She referred to the Director of the Home Affair Bureau, who is in 
charge of the Leisure and Cultural Service Department). Most of our 
director grade staffs are administrative officers and they shift from post 
to post frequently, and also our executives, so you can't expect them to 
have a far-sighted vision on museums. 
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Ms. Pang clearly revealed that both the absence of financial pressure and the 
relatively conservative management style play an important role in determining 
whether the Hong Kong History Museum will have the incentive to be pro active in 
attracting tourists or other type of visitors, and in extending its functions. It is 
different in the case in Macau. Although there is no financial pressure for the Museum 
of Macau in attracting more tourists, the importance of tourism within Macau's 
economy cannot be denied. As mentioned earlier, the reason for the Museum of 
Macau being more successful in attracting tourists is probably because Macau has 
more visible history, the marketing work done by its government, from giving the 
museum a favorable location, to the promotion by the tourism board in emphasizing 
the importance of cultural heritage as touristic attractions in Macau. Therefore, in this 
sense, although both museums do not have direct financial pressure, the Museum of 
Macau has social pressure and indirect financial pressure, which is the importance of 
cultural heritage and museums for the tourist industry of Macau, and the importance 
of tourism for the economy of Macau. 
The economic function of a history museum does not necessary mean that it 
has to make profit by itself, but should have the ability to attract more tourists and 
boost the spending and economy of the neighborhood area. In the case of Hong Kong, 
when there is a growing concern of the mass media and the public in comparing the 
development of the tourism industry between Hong Kong and Macau, and a growing 
demand for cultural heritage sites and museums in Hong Kong to follow the example 
of Macau, there will be higher expectation for the history museums in Hong Kong to 
contribute more to ' the local tourism industry in the future. However, this task cannot 
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be done by museums alone; careful planning, marketing and promotion of the 
government are necessary. 
Tourism and its educational/unction 
I would also like to emphasize that the different missions or objectives of a 
history museum can actually be complementary to one another. When both the Hong 
Kong Museum of History and the Museum of Macau treat education as the primary 
mission of the museum, and many tourists, especially those from the Chinese 
mainland brought their children to visit history museums for educational purposes, 
this may create the future interrelation among the different missions of the history 
museum; the educational function and the touristic function can be complementary to 
each other. The only problem is whether the history museum can identify such an 
opportunity and develop necessary facilities to realize the opportunity. On one hand, 
Reynolds and Gutman (1996) found that "learning" and "enriching life" are two of the 
core motives for people visiting museums. However, on the other hand, Blackwell 
suggested that people value social interaction, active participation and feeling 
comfortable in their surroundings; museums are often perceived as formal and 
formidable, with little to offer (Blackwell 2004). Also, as mentioned in the previous 
chapters, a large proportion of my informants told me that they thought people who 
receive higher education or those who come with children are most likely to visit 
museums when they travel. Many of them also told me that they come to the museum 
either to "learn" something themselves or to "educate" their children (even though 
some of them may not have the interest themselves). Their comments support 
scholars' opinions as mentioned above. However, if most visitors view "education" as 
the major function of the history museums, this perception may also act as the catalyst 
for the extension of history museums as tourist attractions, especially in attracting 
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tourists who come in family groups and school tours because most school age 
children! teenagers come with these two types of tour groups and they are the target 
audience as suggested by the history museums which treat education as their prime 
function. However, as mentioned in the previous chapter, to some tourists, although 
history museums can offer knowledge, they can be boring too, and not suitable for 
those who look for fun, adventure and entertainment. Thus the task for history 
museums is to educate in a more entertaining and relaxing way, especially for tourists 
who are in vacation. 
In this case, how can history museums attract tourists when they are on 
vacation, which is supposed to be relaxed? As argued by MacDonald and Alsford in 
their analysis of the relation between museums and theme parks, there is actually no 
contradiction between the educational and recreational function of museums (1995). 
They suggested that many people may think the two functions are in collision with 
each other, with one are for "education" and the other for "entertainment". However, 
they pointed out that it is the "stereotypical" image of museums that they are high 
culture institution. When facing the challenge of theme parks, museums should make 
changes in response (ibid.). They suggested museums to become more "audience 
oriented" and use devices which will make the exhibition of the museums more 
entertaining, for instance, the IMAX to attract more visitors (ibid.). Finally, they 
argued that the process of "the national-museum-as-theme-park" is on its way (1995). 
Whether history is something boring or interesting depends on how they tell the story; 
history can be fun and adventurous, and changes can be made to cater to different 
needs of museum visitors. 
More research can be done on the potential of tourists from the Chinese 
mainland to become museum visitors. Consumption is a way to express and establish 
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differences between social groups (Dogulas 1979:64), and choices are not free from 
cultural and social shaping, as it is socially constructed (Bocock 1993 :45). However, I 
do not agree with both the museums management and some informants' statement that 
Westerners are more likely to visit museums, while tourists from Hong Kong and 
China do not like to visit museums. Informants who made such comments include 
those who are from Hong Kong and China when they were visiting the history 
museums. Although their comments may be based on their past experience and 
observations, the trend is changing. As far as I observed, tourists from both Hong 
Kong and mainland constitute a large number of museum visitors in both museums in 
this study. 
More importantly, I do not think the museum management should use this as 
an excuse to justify their incapability in attracting tourists from the Chinese mainland. 
Although the "taste" of a person is shaped by his/her cultural background, it is not 
static, it changes from time to time, and therefore "stereotyping" may no longer 
reflect the fact and may hinder us to cultivate potential opportunity for the 
development of history museum in the future. Ms Pang, the senior manager of the 
Hong Kong Museum of History told me, 
Indeed we had great hope for the Individual Visit Scheme, it is true that 
after the implementation of this scheme, there is increase in the number 
of visitors, and some of them come in groups. So, I talked to some 
tourists guides, what they look for is "commission". We charged fee for 
visitors, so we can't give any commission! offer to return anything to 
attract the tours/ tour guides to bring the tourists here. They do not have 
the incentives to do so. 
Why can't they do something to cater to the needs of the tourists coming in 
groups from the Chinese mainland? I am not saying that they have to gIve 
"commission", but looking at the example of the Museum of Macau, they gIve 
discount to those group tours if they book in advance, which is something that the 
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Hong Kong Museum of History does not have. Also, there are also many study group 
tours from the Chinese mainland, which should be given discounts. There is definitely 
much more the Hong Kong Museum of History can do to co-operate with the study 
group tour organizers from Hong Kong and mainland, and also possibly with even the 
"commercial" group tour operators to attract more visitors from the Chinese mainland. 
In addition, as mentioned earlier, some interesting opinion from the tourists 
may give us some refreshing idea when thinking about the function and future of 
tourist museums. The respondent who told me that she visited the Hong Kong 
Museum of History because she wanted to learn English by joining the English 
guided tour may be a very good example in illustrating the fact that, people from 
different background may have different understanding of the functions of history 
museums. The Hong Kong Museum of History is regarded as a good place to learn 
English probably because Hong Kong had been a British colony for over a hundred 
years, the curators are all well-educated in universities with English as the class 
medium, and all the captions in the museum are bilingual. On the other hand, the 
phenomenon of tourists from the Chinese mainland learning English in history 
museum has only occurred in recent years, and is most likely a result of globalization 
and China's Open Door Policy after the 1980s. While the rapid economic 
development and international trade in China have widely demonstrated the 
importance of English, the implementation of one child policy means more family 
resources can be allocated to child education. Thus tourists from the Chinese 
mainland have recognized and utilized the education function of history museums in a 
rather different way. By understanding the diversified functions of a history museum 
in a particular context to tourists with particular cultural background, we may be able 




To further cultivate and develop the potential of history museums to become 
tourist attractions, we can no longer treat history museums ' as isolated entities; they 
should be treated and investigated as part of the whole tourism industry of the city 
both administratively and geographically. Both the Hong Kong Museum of History 
and the Museum of Macau have room to improve in different aspects. This thesis aims 
not only to indicate how the Hong Kong Museum of History and the Museum of 
Macau can gain more visitors, but to investigate the factors that determine the 
potential of history museums to become tourist attractions. By looking at the case of 
Hong Kong and Macau, we can see that the potential of history museums to become 
tourist attractions depend on, not only the museum per se, but also the objective 
history and overall policy of the city over time. 
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Chapter 6 Conclusion 
As mentioned in chapter one of the thesis, the objective of this research is to 
investigate the factors which may influence a history museum in extending its 
function to become a tourist attraction, and factors which may shape the decision 
making process of tourists to include history museums in their itineraries through a 
comparative study between the two history museums in Hong Kong and Macau. 
Chapter 1 focuses on relevant research done by other scholars on museum's 
definition, function, and on tourist studies. After reviewing some previous works, 
which provide theoretical background and references for the current study, it is 
realized that a more in-depth and holistic understanding of the potential of history 
museums as tourist attraction, and tourists as museum visitors can be carried out by 
adapting anthropological theories and methodologies. 
Chapter 2 is about the historical, economic and cultural context of the 
destination city, about the influence of the image of the hosting cities upon the 
decision making process of tourists, and about the forces behind the construction of 
such an image. In chapter 3, we have compared the content, the exhibition and the 
exhibition technique used in the two museums from the perspective of tourist. 
Chapter 4 discussed how tourists from different cultural background may expect 
different things from the history museums. Finally, chapter 5 integrates discussions 
and data presented in chapters 2 to 4, and summarizes some important arguments of 
this thesis. 
In order to have a more thorough understanding of the potential of history 
museums to become tourist attraction, we have to look into the reasons, expectations 
and the sense of satisfaction of the tourists when they visit a history museum. There 
are many different' factors acting together in influencing whether a history museum 
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can extend its function to become a tourist attraction, I have been focusing on three 
issues, namely the cultural environment of the destination city, the history museums 
themselves and the cultural background of the tourists. 
In term of the cultural environment of the destination city, as discussed above, 
first of all, the economic structures and developments of Hong Kong and Macau 
differed, with tourism being more important in Macau than in Hong Kong. Second, 
there are more surviving historical buildings in Macau than in Hong Kong, which is 
related to landscape, population and other causal factors, such as the government 
policy on urban planning and development. The above economic and cultural factors 
result in the more "historical" cityscape in Macau than in Hong Kong, which in term 
has created different settings for the history museums in Hong Kong and Macau. 
Whether the image of the history museum can closely link with the image of 
the city plays an important role in determining the potential of the history museum to 
become a tourist attraction. While the history museum in Macau fits well with its city 
image, there seems to have a gap between tourists' image of the city and their 
expectations towards the History Museum of Hong Kong, which focuses on ancient 
Hong Kong. It should be noticed that although more "historic buildings" are found in 
Macau, both the image of the history museum and the image of the city are primarily 
the result of policy and marketing strategy of the local governments based on local 
economic and social structures. Therefore, a top-down approach may be necessary to 
cultivate the potential of historical museum to become tourists ' attractions. 
So, what are the internal and external factors that may influence tourists' 
decisions of visiting history museums in Macau and Hong Kong? Museological 
studies have suggested that the accessibility of the museum might be an important 
external factor (Gilmore and Rentschler 2002). In our comparison of the Hong Kong 
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Museum of History and the Museum of Macau, there are both advantages and 
disadvantages of each museum. In term of accessibility and location, the Museum of 
Macau is superior to the Hong Kong Museum of History, as the museum is placed 
inside a historic fortress with its supreme location next to the Ruins of St. Paul, which 
is the landmark of Macau. The complex helps to create a historical sense which 
encourages the tourists to visit more, know more and feel more about the historical 
elements of Macau with the Museum of Macau as part of them. For the Hong Kong 
Museum of History, the building is a modern structure, is very isolated from the other 
historical elements and tourists' attractions, and cannot produce such a historical 
"sense" . 
Other external factors like museum facilities and exhibition contents might be 
important too. The managerial implication of this research is that, besides the effort of 
the government and the cultural environment of the destination city, the effort of the 
history museum also determines how likely the history museum is to become a tourist 
attraction, in terms of their exhibitions and facilities. As mentioned above, visiting a 
museum is a complete experience including different aspects, from toilet to display 
contributes (Ambrose and Paine 2006). The availability of tourist-friendly facilities , 
the display methods and even the content of the exhibition all play significant roles in 
determining whether history museums are attractive to tourists. 
The exhibition content may be another factor for tourists' decision making. 
Most of my informants just expected to get a general idea about the history and 
culture of the city through visiting the museum, and most of them are not very critical 
towards the political inclination of the content. Still, some of the tourists expect the 
exhibition to match their understanding of the history of the city. It seems that tourists 
pay more attentiori to whether the history museum is big enough and whether the 
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history museums have sufficient amount of "authentic" artifacts and first hand 
information such as photos to display. In this aspect, the Hong Kong Museum of 
History seems superior, as many of the tourist complained that there are not sufficient 
items and information on display in the Museum of Macau. 
Exhibition techniques can be another external factor to attract tourists. Most 
tourists favored interactive and hands-on exhibitions, and were sensitive towards the 
language diversity in captions. Therefore, in order to make the exhibition more 
tourist-friendly, a history museum has to make sure that there are sufficient options 
for languages used in captions and other facilities, and museums can consider 
providing more audio-visual in different languages. 
Design of the exhibition and facilities of history museum in the future should 
be more "customer-oriented". Instead of designing a history museum from the 
perspective of the museum management, the planning of history museum should first 
start with the expectation and demand of the potential customers. Although it may be 
difficult to have an exhibition which can cater to all the expectations and needs of 
tourists/visitors from very different cultural backgrounds, the designers and 
management team of the history museum should bear in mind the potentially 
diversified expectations of different groups of visitors to avoid under-representing 
certain groups of visitors. In case the exhibition has to be selective, they have to have 
justified reasons and explain their decision to the visitors. There should be dialectical 
interaction and communication between the history museums and the tourists/ visitors, 
as tourist visitors are active interpreters and "words-of-mouth" is always the most 
powerful means for publicity. So, the content and facilities of the history museum 
should closely link with the expectation and needs of the tourists to further cultivate 
the potential of history museums to become tourist attractions. 
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Apart from the aforementioned external factors, what are the internal factors 
influencing tourists' decision making process? Based on data from my informants, it 
seems that the cultural background of a person shapes his/her "taste" and choices to a 
certain degree, but this influence is definitely not static and is always changing along 
with cultural development. Many parents from the Chinese mainland are very willing 
to bring their children to the history museums, although they may not have the habit 
of visiting history museums. According to my informants, this new behavior pattern 
apparently has developed in the process of modernization and globalization in China 
after the 1980s. 
An important task for museums management is to turn the setting and 
environment to accommodate both educational and recreational needs. Instead of 
acting like a superior institute, history museums should also be open-minded to the 
changing functions of the museums, as well as to accommodate the users' needs from 
time to time. For instance, when they recognize that there are actually many group 
study tours from the Chinese mainland, they may actually play an active role in 
promoting and publicizing the museum to these tourists. 
Education also seems to have played a role in tourists' decision making 
process, as the majority of my informants in both Hong Kong and Macau are well-
educated, and are more interested in knowing the local history and culture of their 
destination, particularly tourists coming from far away and with long cultural distance . 
On the other hand, some tourists from Chinese mainland view the history museum as 
a place to learn English rather than to learn local history, another need resulting from 
the modernization and globalization process of China after the 1980s. 
This study also illustrates that whether a visitor is satisfied with the content of 
the exhibition depends not only on the quality of the exhibition, but also on the 
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understanding and expectation of the tourist towards the museum. Thus, history 
museums should be more careful with their interpretations of local history and 
cultures, and should ensure the accuracy and comprehensiveness of their exhibition 
contents. Of course, other user-friendly facilities are also important. 
After all, if we are going to investigate the potential of history museums to 
become tourist attractions, we can no longer treat them as an isolated entity, but study 
them in a context and its relation with the changing expectation of the tourists and the 
changing environment of the society and cultural contexts, both the local and the 
global cultures. When tourism becomes an important part of the economy of the city, 
the government will try much harder to look for potential touristic attractions and put 
more efforts to make these attractions conveniently accessible for tourists. Thus, 
although the history museum in Macau is not officially required to play a crucial 
economic and social role in terms of contributing to tourism and "city revitalization", 
it is in fact making considerable contribution at least to the local economy by 
attracting many tourists. As discussed above, this contribution is closely related to, or 
resulted from government policy and marking strategy. 
On the other hand, the history museum of Hong Kong does not seem to have 
played an important role in Hong Kong economy, not only because of a different city 
image and different marketing strategy implemented by the government of Hong 
Kong, but also because of the social role of history museum in Hong Kong being 
assigned as mainly for local peoples instead of tourists. 
Thus the current study also illustrates that functions and missions of museums 
are not purely the decision of curators in the two cities. The organizational structures 
of the two museums, the unique economic and cultural environments of the two cities, 
as well as the government policies, all play crucial roles in museums ' function and 
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performance, including attracting tourists. There is limitation of this research and I 
could not answer all the questions as stated in the beginning · of this thesis. For 
instance, a large scale longitudinal and quantitative research based on random 
sampling may be needed to investigate the relation between the cultural background 
and the habit of visiting history museums. 
Museums in the 21 st century face many new challenges and tasks. To be able 
to meet the challenges and to survive, museum professionals need to better understand 
their potential visitors. Traditional museums focus on locals, but the growing 
importance of tourism in the world is making tourists a more and more important 
visitor category for museums, particularly in cities relying on tourism. The world is 
getting more globalized and the line between local and global is getting vaguer. 
Paying more attention to the needs and opinions from global visitors allow history 
museums to get more inspiration to improve their contents and facilities. This study is 
the first one to address history museum and tourists as potential visitors in Hong Kong 
and Macau. Hopefully, the result will be helpful for the museum managements and 
their governing bodies in these two cities in dealing with the issue of changed roles of 
history museums and tourism. 
Meanwhile, I will suggest more research to be done particularly on the tourists 
from the Chinese mainland and their potential to become museum visitors, because 
the pool of tourists from the Chinese mainland is now growing faster than ever, and 
because of the one child policy, parents from the Chinese mainland will probably 
become more concerned about the education of their children, and history museums 
seem a good way to meet both trends. Also, there should be study of the change of 
tourists' expectations and behaviors over a longer period of time in order to 
investigate the change in destination image and the impact of acculturation in the 
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decision making process of the tourists. 
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Appendix 1 Photo 
Main entrance of the Museum ofMacau 
The Museum of Macau is just very close to the Fortress Armorial Gate, another 
tourist's attraction in Macau 
117 
Tourists taking photo at the gate of the Museum of Macau. 
The Museum of Macau is just next to the Ruinss of St. Paul, the landmark of Macau. 
118 
The main entrance of the Hong Kong Museum of History. 
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